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Welcome Letter

On behalf of the AAF Phoenix Board of Directors, we are beyond excited to congratulate 
this year’s American Advertising Award winners and unveil the very best of our advertising 
community and the achievements of 2018.

AAF Phoenix is proud to recognize our three-part mission of Creativity, Community, and 
Collaboration during this years American Advertising Awards.

We come together once again to celebrate the vast amounts of CREATIVITY exemplifi ed by 
Phoenix’s advertising agencies, marketing teams, and media partners. We are proud of what 
our COMMUNITY has accomplished, as evident in the record-breaking amount of entries, 
sponsorships and attendance this evening.

Tonight’s event would not be possible without the COLLABORATION of so many members 
of our community and peers. A HUGE THANK YOU goes to this year’s Addy’s Chair Chelsea 
Smeland, AAF Phoenix Executive Director Justine Newland and the AAF Phoenix board 
members and volunteers for all their hard work and dedication to bring this fabulous event 
to fruition. Another huge appreciation to Sara Arnold and her team at Off  Madison Avenue 
for their countless hours and dedication for Tonight at the Addy’s and Cox Media Group for 
hosting judging weekend.

Through our core pillars of membership, sponsorship, programs, and education, AAF 
Phoenix continues to elevate to new heights of excellence. We look forward to more exciting 
accomplishments in the years to come, but tonight let’s sit back and toast to everyone’s hard 
work and stellar campaigns of 2018!

Cheers!

AMY PACKARD BERRY
PRESIDENT, AAF PHX

93PRESENTED BY AAF PHX

Winning night? See you at the bar.

Tough night? See you at the bar.

Cheers to all of tonight’s entrants and winners.
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congratulations to all the winners

AdWorks

AIGA Arizona

ANDERSON Advertising

Arizona State University

AWE Collective

Beautiful Science

BIG YAM, The Parsons Agency

Commit Agency

Copper Post

DigitalWire360

EME Design Studio

envida

FACTOR1

Grand Canyon Education

HAPI

Integrated Web Strategy

Knoodle

LaneTerralever

LAVIDGE

Le Debut Animation

Matter Films

Moses Inc

OH Partners

Off  Madison Ave

Quantum Leap Productions Inc

R&R Partners

Randy Murray Productions

ReThinc Advertising

RIESTER

Santy

The James Agency

True Story Films

University of Phoenix

VIZTEK Studios

Von Design

ZION & ZION
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2019 Judges

Adam is an Executive Creative Director at Adobe, with experience in creativity, strategy, and storytelling for over 23 years. He’s a keynote 
speaker at conferences and events—and was recently named an Adobe MAX Master speaker. Before Adobe, he was a creative director at 
several international ad agencies, delivering award-winning advertising and campaigns. He was named a 40 under 40 business leader by 
Utah Business Magazine, and Utah Ad Professional of the Year in 2014. To read one of his articles on data-driven creativity or more about 
his new book, “Sorry Spock, Emotion Drives Business,” that proves the value of creativity and design to your clients and stakeholders, visit 
him at adamWmorgan.com.

ADAM MORGAN      EXECUTIVE CREATIVE DIRECTOR  |  ADOBE

Anna has paved the way for modern planning at Havas Chicago; helping the agency grow, change and adapt to be the best partner for the 
modern $MO and brands. 6nder her leadership
 her team focuses on fi rst�party data
 real�time insight from social listening and analytics
 
and proprietary research executed at both the global and hyper�local levels to truly understand the cultural drivers that inŤ uence consumer 
perception and behavior—giving brands the most authentic insights and connection with consumers. She’s branded this method “Codes 
of Culture.” Previously, Anna was the executive strategy director of the Havas Chicago Village and managing director of Havas Chicago’s 
cultural epicenter, the Annex. Anna also played a pivotal role in standing up and optimizing the Socialcenter model with Coca-Cola, a 
diverse team leading social strategy, creative and production for some of the most famous brands in the world. Over the course of her 
career, Anna has made a meaningful impact on brands across the retail, restaurant, CPG, durable goods and automotive industries for 
brands including Citibank, Carl’s Jr., Orbitz, Volkswagen, Craftsman, Moen, Reynolds, REI and the National Association of Realtors.  

ANNA PARKER      CHIEF STRATEGY OFFICER  |  HAVAS CHICAGO

Barbara Lippert is the writer and advertising critic best known as the award-winning author of the Adweek Critique for Adweek Magazine. 
Seen in the ad industry as “delightful,” “incisive” and “#**#&&#&!!,” she was also the on-air advertising contributor to CBS News for more 
than 10 years. After leaving Adweek, she served as “Curator of Popular Culture” for Goodby, Silverstein & Partners in San Francisco. She 
returned to New York and journalism, to write MadBlog for MediaPost, where she passionately analyzed every episode of “Mad Men” and 
wrote on media trends. She then wrote a column for Ad Age, and most recently, has happily jumped to the ad side as a digital writer for 
McCann New York. She lives in New York City.

BARBARA LIPPERT      DIGITAL COPYWRITER  |  MCCANN/NY, ADVERTISING CRITIC  |  ADWEEK MAGAZINE
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Judges Choice

ADAM MORGAN

JUDGES CHOICE:
HAPI - OLD TOWN 
SCOTTSDALE 
REBRAND
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Something is buzzing at the Phoenix Zoo. And it’s big. Really big. Bugs. BIG BUGS! 

The Zoo’s latest can’t-miss animatronic exhibit. Twenty-one gigantic bugs that you 

really need to see to believe, encounters with real live bugs and tons of activities for 

the entire family. For tickets and bug-loads more information, visit phoenixzoo.org.

OCT 27 - APR 28
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The Zoo’s latest can’t-miss animatronic exhibit. Twenty-one gigantic bugs that you 

really need to see to believe, encounters with real live bugs and tons of activities for 

the entire family. For tickets and bug-loads more information, visit phoenixzoo.org.

OCT 27 - APR 28

Something is buzzing at the Phoenix Zoo. And it’s big. Really big. Bugs. BIG BUGS! 

The Zoo’s latest can’t-miss animatronic exhibit. Twenty-one gigantic bugs that you 

really need to see to believe, encounters with real live bugs and tons of activities for 

the entire family. For tickets and bug-loads more information, visit phoenixzoo.org.

OCT 27 - APR 28

Something is buzzing at the Phoenix Zoo. And it’s big. Really big. Bugs. BIG BUGS! 

The Zoo’s latest can’t-miss animatronic exhibit. Twenty-one gigantic bugs that you 

really need to see to believe, encounters with real live bugs and tons of activities for 

the entire family. For tickets and bug-loads more information, visit phoenixzoo.org.

OCT 27 - APR 28

ANNA PARKER

JUDGES CHOICE:
-ANETERRA-E7ER - 
BUGS. BIG BUGS!
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BARBARA LIPPERT

JUDGES CHOICE:
BIG YAM, THE PARSONS 
AGENCY - HAPPY 
BIRTHDAY MOTHER 
GREEN
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best of show
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R&R PARTNERS
BARROW HEALTH & WEALTH RAFFLE

THERE’S NO WAY TO LOSE
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copywriting of the year

R&R PARTNERS
NO EXCUSE FOR DOMESTIC VIOLENCE  |  CHRYSALIS
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art direction of the year

AIGA ARIZONA
PHOENIX DESIGN WEEK 2018

Join us as we commemorate the 10th anniversary 
of Phoenix Design Week by recalling the past
and foretelling the future. Let’s explore other realms, 
influences and stimuli so that we may ascend 
beyond design while elevating our community.  

The Phoenix Design Week Beyond Design Conference 
features provocative keynote speakers, interactive 
panels and workshops to assist you on your unique 
creative journey. 

Satisfy your curiosity at PHXDW.COM

Phoenix Design Week is a nonprofit event originally founded in 2009 by Lost Creative 
and is now wholly owned and presented by AIGA Arizona, a 502(c)(3) organization.

3116 S. Mill Avenue, Suite 499
Tempe, AZ 85282

Interested in becoming a sponsor? Visit phxdw.com for more information.

CONFERENCE SPEAKERS INCLUDE
PHOENIX DESIGN WEEK

Founder, 
Draplin Design Co.

Co-founder, 
UnderConsideration

Primary Brand Strategist, 
Branding Chicks

Principal Designer, 
The Walt Disney Company

AARON DRAPLIN NAKITA POPE

ARMIN VIT STEVE THOMPSON

MISS OUT ON EARLY BIRD CONFERENCE TICKETS?
Redeem thyself. Advanced tickets are 25% off and on sale now.
Prices go up July 2, 2018 so get ’em while they’re hot.

MADE POSSIBLE BY OUR GENEROUS SPONSORS

CONFERENCE: OCT 6–7 WEEKLY EVENTS: OCT 5–12

More speakers at phxdw.com/speakers

ADDRESS FPO

STAMP 
FPO

YOUR DESIGN FUTURE FORETOLD
T E N . F I V E  —  T E N . T W E L V E
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SAM LOWY
COPYWRITER & PRODUCER | OH PARTNERS

Sam Lowy is a copywriter and producer at OH Partners in Phoenix, quickly making a name 
for himself with both traditional marketing and out-of-the-box creative thinking.

Sam turned heads nationally with his work hosting the 24-hour #JonathanCallScott 
livestream, a stunt by OH Partners to connect with Airbnb. The livestream, a ‘round the clock 
broadcast that included more than 50 guests such as radio personalities, bands, chefs and 
dancers, was lauded by Adweek and the Clio Awards, among others. 

He joined then Owens Harkey Advertising in 2014 as a print and digital project manager, 
soon working as a producer, then producer/junior copywriter, and now as a copywriter/
producer. His innovative work has helped the Arizona Lottery, Arizona Coyotes, Fiesta Bowl 
and Arizona Department of Health Services, among others.

An Arizona native, Sam is an active part of the local comedy scene since 2008 and 
volunteers as an improv teacher hosting multiple workshops for people from age 5 to 75. 
He also hosts a monthly improv show featuring up-and-coming comedians, musicians and 
other artists in the Phoenix area.

Sam has also been nationally recognized for his industry-leading creative. He won the D&AD 
international aXard shoXōs ŏ*nspire a :oung 8riterŐ Xriting competition and Xas a fi nalist for 
the Radio Mercury Awards in New York. He has also received a Gold National ADDY, three 
3ocLy Mountain &mmy nominations
 and a fi rst place in #est 3adio Advertising from the 
North American Association of State and Provincial Lotteries (NASPL).

2018 Kate Sitter
PREVIOUS RECIPIENT

young person of the year
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woman of excellence award

FRAN MALLACE
GROUP VICE PRESIDENT | COX MEDIA
PHYLLIS EHLINGER WOMEN OF EXCELLENCE AWARD

A native of Fort Lee, New Jersey, Fran Mallace came to Phoenix to attend Arizona State 
University. Mallace began her advertising career working on the client side, and then 
advertising agency side of the media business. Following her successes in positions such 
as Account Supervisor and Media and Marketing Director, Mallace decided to explore 
advertising sales and landed an Account Executive position with KUTP TV 45.

Fran joined Cox Media/Cox Communications in 1992 as a national sales manager and, since 
that time, has held a number of roles with increasing responsibility in Arizona, Atlanta and 
California operations. She was recently promoted to a corporate senior leadership position, 
Group Vice President, with responsibilities for the Arizona, Las Vegas, California, Kansas and 
Arkansas operations.

Fran holds a Bachelor of Science degree in Broadcast Management from Arizona State 
University and an MBA from the Thunderbird School of Global Management. She has been 
aXarded the Most *nŤ uential 8omen in Ari[ona #usiness by A; #usiness maga[ine 	����

 
2017 WICT Volunteer of the Year, the Southwest Cable Association Pioneer Hall of Fame 
(2014), American Advertising Federation Ad Person of the Year (2009), a Top 25 Business 
Women in Arizona by Arizona’s Woman Magazine (2009), one of the Most Powerful 
Women in Cable (2009, 2010), has earned 12 Cable Advertising Bureau (CAB) Awards, 
the 2006 CAB President’s Award and three Cox Vision Awards. Fran is married with two 
daughters ages 21 and 24.

2018 Alicia Wadas
PREVIOUS RECIPIENT
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BEN BONNAN
CREATIVE DIRECTOR | LANETERRALEVER

#en started off  his career in ,ansas $ity
 MO
 honing his illustration
 design
 and conceptual 
skills in several boutique agencies before moving to Phoenix, where he has spent the last 
13 years at the agency. As a creative director, he is responsible for driving the direction of 
conceptual creative and leads a team of creatives. His work has won Obie and National Addy 
Awards and has been in Graphis Poster Annual, Graphis Design Annual, and Lürzer’s Archive.

Experience:
MGM Grand, Golden Entertainment, P.F. Chang’s, Monterey County Convention & Visitors 
Bureau, RA Sushi, Arizona Coyotes, Valley Toyota Dealers, and Wolfgang Puck

2018 Ben Galloway
2017 Matt Sicko
2016 Jason Hacket
2015 Ian Barry
2014 Doug Bell
2013 Luis Medina
2012 Tom Ortega
2011 Bob Case

PREVIOUS RECIPIENTS

creative professional of the year
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ad person of the year

2018 Scott Harkey
2017 Ted Anderson
2016 Mirja Riester
2015 Kristin Bloomquist
2014 Mark Anthony Muñoz
2013 Beau Lane
2012 Matt Owens
2011 DD Kullman

2010 Park Howell
2009 Fran Mallace
2008 Chris McMurry
2007 Roger Hurni
2006 Jos Anshell
2005 Tim Riester
2004 Karen Kallet
2002 David Anderson

2001 Barbara lehman
2000 Brian Landauer
1999 Marty Laurel
1998 Dee Courtwright
1997 Louis Moses
1996 Carl Eller
1995 Ed Lane
1994 Ray Artigue

���� -i[ 5opete�Stonefi eld
1992 Ron Bergamo
1991 Jim Taszarek, Sr.
1990 Walt Selover
1989 Bill Lavidge
1988 Rolf Normann
1987 Dan Pollick
1986 Jim Hutelmyer

1985 Win Holden
1984 Mary Morrison
1983 Karen Dewall
1982 Bill Owens
1980 Don Hildebrandt
1979 Bob Reade
1978 Ardelle Whitehead
1977 Kenneth Patton

1976 Marlene Koltz
1975 Daphne Dicino
1974 Pat Poulson
1973 Maurie Helle
1972 Bob Bulla
1971 Sherwin Block
1970 Lou Reynolds
1967 Duncan Jennings

1966 Charles Pine
1965 Hal Metcalf
1964 Bob Zacher
1963 Mary Simunich
���� +ohn 3edfi eld
1961 Mildred May
1960 Avis Garland
1959 Andy Chuka, Sr.

PREVIOUS RECIPIENTS

DAVE ROBB
PARTNER/CREATIVE DIRECTOR | RIESTER~ROBB
J. TERRY GROENER MEMORIAL AD PERSON OF THE YEAR AWARD

Dave’s creative career has spanned 40 years in the Phoenix market at various agencies, 
starting with Hilbert, Looft & Robb a design group founded with his two partners prior being 
wooed away by the Matta Group. Upon leaving HLR Dave joined Evans where he started 
to hone his love for TV commercials. From Matta Dave joined Cramer-Krasselt as an Art 
Director. As Dave continued to grow into his creative talents so did his creative aspirations. 
Over the years Dave’s career moved him forward from C-K to Philips then onto Evens Group.   

Dave’s heart was always in the TV commercial arena and decided to become a commercial 
director. During this time Dave’s directoral skills were becoming recognized and sought after, 
but the desire to be the creator of the concept still nagged at him. Dave was then recruited 
by Tim Riester to become a partner at Riester in an attempt to take the town by storm, they 
certainly did that and the rest is history!

During the agency years, Dave and his creative team worked on accounts such as Arizona 
Lottery, Western Savings, Arizona Department of Health Services, California Department of 
$onservation
 $asino Ari[ona
 $liff  $astle $asino and )erde[ to name but a feX.
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1.01 CATALOG

1. Award: BRONZE AWARD
Entrant: BIG YAM, The Parsons Agency
Advertiser: Parsons Xtreme Golf
Title:  PXG Apparel Catalog
Credits:  Shanley Jue, Creative Direction

Geo Vieira, Art Direction
Seiji Fujimoto, Production
Scott Council, Photography
Monique Bera, Print Production
Brian Huddleston, Account Direction
Prisma Graphics, Printing

01B SALES KIT OR PRODUCT INFORMATION SHEETS

2. Award: GOLD AWARD
Entrant: Von Design Company
Advertiser: Lifestyle Development Company
Title:  Postcard Moments Sales Kit
Credits:  Laura Ruberto, Creative Director

Kevy Tippett, Production Designer
Danielle Preuss, Designer

01C MENU

3. AWARD: SILVER AWARD
Entrant: AWE Collective
Advertiser: Scoopwell’s Dough Bar
Title:  Scoopwell’s Dough Bar - Menu
Credits:  Ty James Largo, Creative Director

Shelby Rinke, Designer

4 SCOOPS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $4.95
7 SCOOPS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $6.95
10 SCOOPS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $8.45

ADD TO YOUR DOUGH
T O P P I N G S . . . . . . . . . . . . . . . $ . 5 O / E A
W A F F L E  C O N E . . . . . . . . . . . . . . $ 1 . 5 0
From our friends at The Konery in Brooklyn, N.Y.

MIXING & MATCHING
IS HIGHLY ENCOURAGED

FEELING CREATIVE?
Choose one of our "Just Dough" flavors and one complimentary topping,

and we'll mix it all together for a dough all your own!

4  S C O O P S .  .  . $ 4 . 9 5   •   7  S C O O P S .  .  . $ 6 . 9 5   •   1 0  S C O O P S .  .  . $ 8 . 4 5

S C O O P W E L L S . C O M
Get The Scoop At

HeyThere@Scoopwells.com

FRESHLY BAKED COOKIES

Warm chocolate chip cookies, freshly baked
and ready to eat!

1  C O O K I E . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1 . 9 5
3  C O O K I E S . . . . . . . . . . . . . . . . . . . . . . . . . $ 4 . 9 5

Scoopwell's doughs may contain raw pasteurized eggs, dairy, tree nuts and wheat.

DUFFLES
Take a bite-size ball of dough, dip it in candy
coating (like a tru�e) and you've got a Du�e!

1  D U F F L E . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1 . 5 0
4  D U F F L E S . . . . . . . . . . . . . . . . . . . . . . . . . $ 4 . 9 5

602-296-5146
100 E Camelback Road

#164, Phoenix, AZ 85012

DOUGH FLAVORS

B R O W N I E
B A T T E R

C H O C O L A T E
C H I P

C A K E
B A T T E R

L E M O N
P O P PYS E E D

O A T M E A L
M & M

PEANUT BUTTER
EXPLOSION

R A I N B O W
S P R I N K L E

O H ,
G I N G E R S N A P !

G I M M E
S ' M O R E S

J U S T
D O U G H

J U S T B R OW N I E
D O U G H

Yep! Our dough is ready to eat, but did you know it's just as
great popped in the oven? Just 7-9 minutes in a 350°F oven

will give you golden, gooey cookies. Enjoy!

Vegan

Gluten-Free

Scoopwell's doughs may
contain raw pasteurized eggs,
dairy, tree nuts and wheat.

3.

2.
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1. 2.

3.

1. AWARD: SILVER AWARD
Entrant: DigitalWire360
Advertiser: Ramen Hood
Title:  Ramen Hood Menu
Credits:  Ander Singer, Graphic Designer

Stephanie Lough, Copywriter
Brandy Aguilar, Project Manager
Amy Packard Berry, Account Director

2. Award: BRONZE AWARD
Entrant: The James Agency
Advertiser: Hotel Valley Ho
Title:  OH Pool Menu
Credits:  Hallie Bolonkin, Production Manager

Jamie Britton, Director of Brand 
Development
Darren Simoes, Art Director
Adam Hansen, Senior Copywriter

02A PACKAGING SINGLE UNIT

3. Award: BRONZE AWARD
Entrant: HAPI
Advertiser: MiMi Medcessories
Title:  Mimi Pill Box
Credits:  Jason Hackett, Creative Director / 

Copywriter
Mike Vera, Art Director
Danny Stoeller, Director of Strategy and 
Account Supervision

4. Award: BRONZE AWARD
Entrant: Moses Inc
Advertiser: Dazzle Dry
Title:  Dazzle Dry
Credits:  Louie Moses, Executive Creative Director

Albert Barroso, Associate Creative Director
Katie Bravo, Copywriter
Matt Fischer, Creative Director

4.

DAZZLE DRY  PACKAGING - SINGLE UNIT

mountainshadows

tiltedkiltpub text #hastags

22 Likes

Learn More

Sponsored

11:11

Experience refined amenities and timeless comforts 
in the heart of Paradise Valley.

mountainshadows

22 Likes

Learn More

Sponsored

Experience refined amenities and timeless comforts 
in the heart of Paradise Valley.

01C // Hotel Valley Ho // OH Pool Menus
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03A COUNTER TOP

1. AWARD: SILVER AWARD
Entrant: AWE Collective
Advertiser: Zia Records
Title:  Zombie Month
Credits:  Ty James Largo, Creative Director

Shelby Rinke, Designer/Illustrator
Miles McDermott, Designer

�� STATI0NERY PAC,AGE - SING-E 0R M6-TIP-E PIECES

2. Award: BRONZE AWARD
Entrant: ReThinc Advertising
Advertiser: AACS
Title:  AACS Stationary Rebrand
Credits:  Jordon Roberts, Creative Director

Erin Redd, Design Director
Stephanie Olsen, Account Director

��A BR0C)6RE - SING-E 6NIT

3. Award: GOLD AWARD
Entrant: LAVIDGE
Advertiser: Delta Dental of Arizona
Title:  Delta Dental Video Brochure
Credits:  Stephen Tansley, Senior Art Director

#ob $ase
 $hief $reative Oť  cer
John Zapf, Associate Creative Director
Lisa Henry, Director of Advertising
Jason Soquet, Editor/Motionographer
Andrea Abbott, Producer
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3.

2.

DAZZLE DRY  BROCHURE - SINGLE UNIT [1 OF 2]

DAZZLE DRY  BROCHURE - SINGLE UNIT [2 OF 2]

1. Award: BRONZE AWARD
Entrant: Moses Inc
Advertiser: Dazzle Dry
Title:  Dazzle Dry
Credits:  Louie Moses, Executive Creative Director

Albert Barroso, Associate Creative Director
Katie Bravo, Copywriter
Matt Fischer, Creative Director

2. Award: BRONZE AWARD
Entrant: Von Design Company
Advertiser: Barbuda Ocean Club
Title:  Wake Up and Go Play Brochure
Credits:  Laura Ruberto, Creative Director

Shannon Cross, Production Artist

��D P6B-ICATI0N DESIGN - MAGA;INE DESIGN

3. Award: GOLD AWARD
Entrant: Arizona State University
Advertiser: ASU Enterprise Marketing Hub
Title:  ASU Thrive Magazine Data Defenders
Credits:  Jill Andrews, Managing Director

Lindsay Kinkade, Senior Director
Penny Walker, Senior Editor
Heidi Easudes, Art Director
Jason Guy, Graphic Designer
Stephen Des Georges, Director, Marketing 
Content Development
Lori Baker, Manager of Copywriting
Cathy Skoglund, Senior Director, Print and 
Imaging Lab
Joel Lobaugh, Creative Production 
Coordinator

ASU Thrive 
magazine

08B Editorial 
Spread or 
Feature

The data 
defenders
Managing Director
Jill Andrews

Senior Director
Lindsay Kinkade

Senior Editor
Penny Walker

Art Director
Heidi Easudes

Designer
Jason Guy

Editorial
Stephen Des Georges
Lori K. Baker

Production
Cathy Skoglund
Joel Lobaugh

ASU Thrive 
magazine

08B Editorial 
Spread or 
Feature

The data 
defenders
Managing Director
Jill Andrews

Senior Director
Lindsay Kinkade

Senior Editor
Penny Walker

Art Director
Heidi Easudes

Designer
Jason Guy

Editorial
Stephen Des Georges
Lori K. Baker

Production
Cathy Skoglund
Joel Lobaugh

ASU Thrive 
magazine

08B Editorial 
Spread or 
Feature

The data 
defenders
Managing Director
Jill Andrews

Senior Director
Lindsay Kinkade

Senior Editor
Penny Walker

Art Director
Heidi Easudes

Designer
Jason Guy

Editorial
Stephen Des Georges
Lori K. Baker

Production
Cathy Skoglund
Joel Lobaugh



20 2019 AMERICAN ADVERTISING AWARDS

1.

2.

1. AWARD: SILVER AWARD
Entrant: Arizona State University
Advertiser: ASU Enterprise Marketing Hub
Title:  ASU Thrive Magazine Engineering
Credits:  Jill Andrews, Managing Director

Lindsay Kinkade, Senior Director
Penny Walker, Senior Editor
Heidi Easudes, Art Director
Hanna Norris, Assistant Design Director
Jason Guy, Designer
Stephen Des Georges, Director, Marketing 
Content Development
Lori K. Baker, Manager of Copywriting
Cathy Skoglund, Senior Director, Print and 
Imaging Lab
Joel Lobaugh, Creative Production 
Specialist

2. AWARD: SILVER AWARD
Entrant: Arizona State University
Advertiser: ASU Enterprise Marketing Hub
Title:  ASU Thrive Magazine Graduation
Credits:  Jill Andrews, Managing Director

Lindsay Kinkade, Senior Director
Penny Walker, Senior Editor
Heidi Easudes, Art Director
Hanna Norris, Assistant Design Director
Jason Guy, Designer
Stephen Des Georges, Director, Marketing 
Content Development
Lori Baker, Manager of Copywriting
Cathy Skoglund, Senior Director, Print and 
Imaging Lab
Joel Lobaugh, Creative Production 
Specialist

ASU Thrive 
magazine

08D Magazine 
Design
Graduation 
special issue

Managing Director
Jill Andrews

Senior Director
Lindsay Kinkade

Senior Editor
Penny Walker

Art Director
Heidi Easudes

Assistant Design Director
Hanna Norris

Designer
Jason Guy

Editorial
Stephen Des Georges
Lori K. Baker

Production
Cathy Skoglund
Joel Lobaugh

ASU Thrive 
magazine

08D
Magazine 
Design

Graduation 
special 
issue

Events spread

ASU Thrive 
magazine

08D
Magazine 
Design

Graduation 
special 
issue

Events spread

ASU Thrive 
magazine

08D Magazine 
Design
Engineering 
special issue

Managing Director
Jill Andrews

Senior Director
Lindsay Kinkade

Senior Editor
Penny Walker

Art Director
Heidi Easudes

Assistant Design Director
Hanna Norris

Designer
Jason Guy

Editorial
Stephen Des Georges
Lori K. Baker

Production
Cathy Skoglund
Joel Lobaugh
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��A CARD
 IN7ITATI0N
 ANN06NCEMENT - SING-E 6NIT

1. Award: GOLD AWARD
Entrant: Von Design Company
Advertiser: Chileno Bay Golf & Beach Club
Title:  Casablanca Chileno Bay Invitation
Credits:  Laura Ruberto, Creative Director

Danielle Preuss, Designer
Kevy Tippett, Production Designer

2. AWARD: SILVER AWARD
Entrant: HAPI
Advertiser: Mesa Arts Center
Title:  Festival Poster
Credits:  Jason Hackett, Creative Director

Phillip Garcia, Art Director
Danny Stoeller, Director of Strategy and 
Account Supervision

09B CARD, INVITATION, ANNOUNCEMENT CAMPAIGN

3. Award: GOLD AWARD
Entrant: LAVIDGE
Advertiser: Belmont & Arizona Commerce Authority
Title:  Project 4Site Invitation
$redits�  #ob $ase
 $hief $reative Oť  cer

Daniel Goldberg, Associate Creative 
Director
Randy Schultz, Senior Art Director
5ammy (riť  n
 Account Supervisor
Andrea Abbott, Producer
Ana Rose Geyer, Account Coordinator
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2.1. Award: BRONZE AWARD
Entrant: OH Partners
Advertiser: Fiesta Bowl
Title:  Fiesta Bowl Game Ticket Campaign
$redits�  Matt Moore
 $hief $reative Oť  cer

Ken Phox, Creative Director
Adam Garcia, Senior Art Director
Lauren Laspisa, Graphic Designer
Sam Lowy, Copywriter
Debbie Longley, VP Client Service
Carter Donaldson, Account Executive
Ana Rabago, Senior Project Manager
Cheyenne Brumlow, Fiesta Bowl Creative 
Director
Jordan Suskind, Fiesta Bowl Graphic 
Designer

��A DIRECT MAI- '-AT - SING-E

2. Award: BRONZE AWARD
Entrant: ReThinc Advertising
Advertiser:  American Association of Cosmetology 

Schools
Title:  AACS Leadership Summit Mailer
Credits:  Jordon Roberts, Creative Director

Erin Redd, Design Director
Stephanie Olsen, Account Director

��C - DIRECT MAI- MI9ED ƀ SING-E

3. Award: BRONZE AWARD
Entrant: HAPI
Advertiser� 1aradise 7alley 6nifi ed School %istrict
Title:  “I Believe In You” Children’s Book
Credits:  Jason Hackett, Creative Director / 

Copywriter
Sheriden Vanhoy, Art Director
Maddie French, Illustrations
Danny Stoeller, Director of Strategy and 
Account Supervision



1.

23PRESENTED BY AAF PHX

3. 4.

DAZZLE DRY  SPECIALTY ADVERTISING - CAMPAIGN [1 OF 2]

DAZZLE DRY  SPECIALTY ADVERTISING - CAMPAIGN [2 OF 2]

��A SPECIA-TY AD7ERTISING - APPARE-

1. Award: SILVER AWARD
Entrant: ReThinc Advertising
Advertiser: HiBuddy Organicsl
Title:  HiBuddy Cycle Gear
Credits:  Jordon Roberts, Creative Director

Erin Redd, Design Director
Stephanie Olsen, Account Director

��C SPECIA-TY AD7ERTISING - CAMPAIGN

2. Award: GOLD AWARD
Entrant: ANDERSON Advertising
Advertiser: Arizona Craft Brewers Guild
Title:  Branding Collateral
Credits:  Aaron Castiglione, Creative Director

Dustin Perotti, Art Director
Laurie SantaLucia, Account Director
Taryn Brandel, Account Coordinator
Arlyn Stotts, Copywriter

3. Award: BRONZE AWARD
Entrant: Moses Inc
Advertiser: Dazzle Dry
Title:  Dazzle Dry
Credits:  Louie Moses, Executive Creative Director

Albert Barroso, Associate Creative Director
Katie Bravo, Copywriter
Matt Fischer, Creative Director

�2B P6B-IC SER7ICE C0--ATERA- - ANN6A- REP0RT 
ŵPRINTED 0R DIGITA-Ŷ

4. Award: SILVER AWARD
Entrant: HAPI
Advertiser: Arizona Humane Society
Title:  AHS 2017 Annual Report
Credits:  Jason Hackett, Creative Director

Chris Crosby, Art Director
Danny Stoeller, Director of Strategy and 
Account Supervision

2.

Arizona Craft Brewers Guild Coaster

Arizona Craft Brewers Guild Coaster

Arizona Craft Brewers Guild Poster Series

Arizona Craft Brewers Guild Stickers
Arizona Craft Brewers Guild T-Shirts
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Print Advertising

��A MAGA;INE AD7ERTISING - '6-- PAGE 0R -ESS 
SINGLE UNIT

1. Award: GOLD AWARD
Entrant: HAPI
Advertiser: Scottsdale Tourism & Events Department
Title:  Scottsdale - Who We Were
Credits:  Jason Hackett, Creative Director

Mike Vera, Art Director
Danny Stoeller, Director of Strategy and 
Account Supervision

2. Award: SILVER AWARD
Entrant: HAPI
Advertiser: Scottsdale Tourism & Events Department
Title:  Old Town Scottsdale - Come Unwind
Credits:  Jason Hackett, Creative Director

Jason Hackett, Copywriter
Mike Vera, Art Director
Danny Stoeller, Director of Strategy and 
Account Supervision

3. Award: BRONZE AWARD
Entrant: Grand Canyon Education
Advertiser: Grand Canyon University
Title:  GCU Feel The Thunder Campaign
Credits:  Chad Wilson, Creative Director

Kristin Fisher, Art Director
Kyle Dreher, Illustrator & Motion Graphics/
Animation
Brandon Sullivan, Photographer
Keith McCord, Sr. Graphic Designer
Jake Jackson, Videographer & Editor
Gina Sandoz, Videographer
Aaron Stanley, Videographer
Scott McDonald, Videographer
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Take a minute. Take a breath. Take a thousand pictures with your eyes. 
Watch the layers of color unfold across the canyon, reflecting on the rock 
and the snow and your soul. Millions of years brought you to this moment. 
So, take all the time you need.

Plan your [un]real getaway at UnRealAZ.com, 
and download the Visit Arizona app to customize your trip.

Real.

Grand Canyon National Park

Real.

Saguaro National Park

It’s not what you expected, is it? A
er all, deserts are supposed to be brown and 
barren. But this—this is subtle reds and fiery oranges, bright golds and so
 greens. 
And that sky. We’re not even sure what color that is. So much about Arizona defies 
explanation. Yet somehow when you’re here, it all makes perfect sense.

Make the [un]real a reality. 
Plan your getaway at ExploreMoreAZ.com.

It’s quiet. Still. No breeze or splash or voice would dare interrupt. It’s the 
kind of sunset where the world seems to hold its breath. When it’s over, 
you’ll let go a sigh. But until then, take a cue from the rocks and just accept 
where nature has put you.

Make the [un]real a reality. 
Plan your getaway at UnRealAZ.com.

Real.

Watson Lake

It’s ok to feel small here. Because on this scale, big isn’t just big. It’s infinite. 
If you think about it, it’s only by being so small that you can fully appreciate 
such a night. And right now, tiny you is the center of the universe.

Make the [un]real a reality. 
Plan your getaway at UnRealAZ.com.

Real.

White Mesa Arch

Something is buzzing at the Phoenix Zoo. And it’s big. Really big. Bugs. BIG BUGS! 

The Zoo’s latest can’t-miss animatronic exhibit. Twenty-one gigantic bugs that you 

really need to see to believe, encounters with real live bugs and tons of activities for 

the entire family. For tickets and bug-loads more information, visit phoenixzoo.org.

OCT 27 - APR 28

Something is buzzing at the Phoenix Zoo. And it’s big. Really big. Bugs. BIG BUGS! 

The Zoo’s latest can’t-miss animatronic exhibit. Twenty-one gigantic bugs that you 

really need to see to believe, encounters with real live bugs and tons of activities for 

the entire family. For tickets and bug-loads more information, visit phoenixzoo.org.

OCT 27 - APR 28

Something is buzzing at the Phoenix Zoo. And it’s big. Really big. Bugs. BIG BUGS! 

The Zoo’s latest can’t-miss animatronic exhibit. Twenty-one gigantic bugs that you 

really need to see to believe, encounters with real live bugs and tons of activities for 

the entire family. For tickets and bug-loads more information, visit phoenixzoo.org.

OCT 27 - APR 28

Something is buzzing at the Phoenix Zoo. And it’s big. Really big. Bugs. BIG BUGS! 

The Zoo’s latest can’t-miss animatronic exhibit. Twenty-one gigantic bugs that you 

really need to see to believe, encounters with real live bugs and tons of activities for 

the entire family. For tickets and bug-loads more information, visit phoenixzoo.org.

OCT 27 - APR 28

��C MAGA;INE AD7ERTISING CAMPAIGN

1. Award: GOLD AWARD
Entrant: LaneTerralever
Advertiser: Arizona Center For Nature Conservation
Title:  Bugs. Big Bugs!
$redits�  *an #arry
 $hief $reative Oť  cer

Matt Sicko, Vice President, Creative 
Director
Ben Bonnan, Vice President, Creative 
Director
Keith Nielsen, Senior Production Artist
Christina Nguyen, Executive Producer
Ben Tsai, Vice President, Account Director
Kacie Vehon, Project Manager
Bob Carey, Photographer
Carsten Steinhausen, Retouch Artist

2. Award: GOLD AWARD
Entrant: Off  Madison Ave
Advertiser� Ari[ona Oť  ce of 5ourism
Title:  UnReal Arizona Campaign
Credits:  Dan Shewmaker, Senior Art Director

Sara Arnold, Senior Copywriter
Hannah Heisler, Graphic Designer
Ashley Duncan, Production Artist
Steven Miller, Account Manager
Sam Allen, Account Executive

��B NE8SPAPER AD7ERTISING '6-- PAGE ƀ 
SINGLE UNIT

3. Award: GOLD AWARD
Entrant: LAVIDGE
Advertiser: APS
Title:  John McCain Ad
$redits�  #ob $ase
 $hief $reative Oť  cer

John Zapf, Associate Creative Director
Kristy Roehrs, Associate Creative Director
Sean Rogers, Director of Client Services
;achary 1othoff 
 $opyXriter

3.
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WITH A STORYLINE SPANNING EARLY AMERICAN CIVILIZATION,
ROARING ’20S GLAMOUR AND MODERN FUSION

CUISINE, TUCSON FEELS FOREVER OF THE MOMENT.

aAny copywriter can slap a “world-renowned” label on a restaurant, hotel or aAny copywriter can slap a “world-renowned” label on a restaurant, hotel or ahistoric site and hope it someday comes true. But in Tucson’s case, the world ahistoric site and hope it someday comes true. But in Tucson’s case, the world acame knocking to recognize this metropolis tucked among five Southwest acame knocking to recognize this metropolis tucked among five Southwest amountain ranges. �e city was the first in the United States (San Antonio is amountain ranges. �e city was the first in the United States (San Antonio is athe only other) to be recognized internationally by UNESCO (arbiter of World athe only other) to be recognized internationally by UNESCO (arbiter of World a
Heritage Sites such as Cambodia’s Angkor) as a Creative City of Gastronomy. 
And in 2018, the James Beard Foundation lauded a local hot dog. 

�at legacy, covering 4,000 years of continuous cultivation, drew our crew, 
made up of both Arizonans and friends from across the country. We designed 

a road trip that traversed from the mountains on the edge a road trip that traversed from the mountains on the edge 
of town to downtown food carts in search of what the world 
sees in Tucson. In kitchens and beyond, we discovered how 
easy it is to make every day a cross-cultural tasting flight. 
Tucson is the kind of town that invites you to spread your 
morning toast with prickly pear jelly, spend the afternoon 
reflecting in a 220-year-old church and toast the sunset with 

watermelon-infused tequila.  

SPECIAL PARTNER SECTION

THE STOPSTHE STOPSTHE STOPSTHE STOPSTHE STOPSTHE STOPSTHE STOPSTHE STOPSTHE STOPSTHE STOPSTHE STOPSTHE STOPSTHE STOPSTHE STOPSTHE STOPSTHE STOPSTHE STOPS

JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR JW MARRIOTT TUCSON STARR 
PASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPAPASS RESORT & SPA

ELVIRA’SELVIRA’SELVIRA’SELVIRA’SELVIRA’SELVIRA’SELVIRA’SELVIRA’SELVIRA’SELVIRA’SELVIRA’SELVIRA’SELVIRA’SELVIRA’SELVIRA’SELVIRA’SELVIRA’S

MONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATEMONSOON CHOCOLATE

SONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGSSONORAN HOT DOGS
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HOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESSHOTEL CONGRESS

The mountainside 
pool at the JW 
Marriott Tucson 
Starr Pass Resort 
& Spa provides 
a cool overlook 
of the city and 
surrounding 
Sonoran Desert.

DESERT
ROOTS

[UN]REAL ARIZONA

GATHERINGS

HOTEL CONGRESS 
The downtown landmark built in 1919 
never forgot what great hotels have 
always been: a community hub that’s as 
much about the bu]] on the ground Àoor 
as the accommodations upstairs. Bars 
�fiYe in all� tucN into seemingly eYery  
corner. An independent local radio 
station broadcasts from a booth off the 
lobby. An annual festival celebrates John 
Dillinger’s capture shortly after his gang 
was rescued from a fire at the hotel.  
And live music, trivia contests, or some 
combo of both pump up the energy 
nearly every night. There’s a strong 
sense that Wes Anderson had a hand in 
the place’s aesthetic, and the marquee 
and rooftop sign won’t find many riYals in 
your Instagram feed from the weekend. 

Eisenhower sat in the Oval O�ce the day 
Tom “Tiger” Ziegler took his station behind 
the Hotel Congress’ bar. He’s held the job 
ever since, becoming such a �xture that his 
services were written into the contract when 
the hotel changed ownership. Six years ago, 
the owners renamed the tavern Tiger’s  
Tap Room to celebrate his 80th birthday.  
We dropped in for a few stories told in his  
unmistakable voice and the Bloody Marys 
he loves to mix because “they just make me 
want to sing.”

SPECIAL PARTNER SECTION

WHERE  
TO MEET  

HOTEL  
CONGRESS

Tucson’s Mission 
San Xavier del Bac, 
completed in  
1797, is Arizona’s 
oldest European 
structure and  
continues to 
operate as a house 
of worship. 

RESORT

DESERT VIEWSDESERT VIEWSDESERT VIEWSDESERT VIEWSDESERT VIEWSDESERT VIEWSDESERT VIEWSDESERT VIEWSDESERT VIEWSDESERT VIEWSDESERT VIEWSDESERT VIEWS
The JW Marriott Tucson Starr Pass 
Resort & Spa weaves its luxuries 
into the Sonoran Desert. The lobby’s 
glass walls and the adjoining patio 
let guests take in saguaro-studded 
hills and a valley full of city lights. 
A walkway bridges an undeveloped 
corridor left for wildlife, including 
javelinas that play on the lawn during 
our morning coffee. A free guided 
hike winds through the desert of 
the surrounding county park at 
sunrise. And a gathering every 
evening opens with the tale of 
Pancho Villa winning over his future 
father-in-law in a tequila-drinking 
contest. At the end, guests raise 
a complimentary shot of tequila 
infused with fruit on-site. 

FINE DINING

MOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLESMOTHER OF ALL MOLES
Our crew was ready to nominate 
chef Ruben Monroy as Tucson’s 
ambassador of culinary heritage. 
His restaurant, Elvira’s, began with 
his grandmother in 1927 in Nogales, 
Mexico. Ruben turned it into a 
+ollywood outpost� catering for films 
starring George Clooney, Benicio 
Del Toro and JLo. He opened a 
Tucson location in 2016 with a 
ceiling installation of 7,000 pieces 
of blown Mexican glass. But 
Ruben’s greatest artistry shows 
in the menu’s anchor: moles. The 
Mole Negro, which he dubs The 
King of Moles, is an opus of a sauce 
with 34 ingredients, including pasilla, 
chilhuacle and cascabel chiles; 
almonds; and chocolate. Nearly 
matching the mole’s complexity 
of ÀaYor is a signature predinner 
experience: a shot of smoky mezcal 
chased with orange slices and 
powder made from the gusano
“worms” that occupy agave plants. 

SPECIAL PARTNER SECTION

  “¡  “¡  “ ARRIBA! ¡ARRIBA! ¡ ¡ABAJO¡ABAJO¡ ! ¡AL CENTRO¡AL CENTRO¡ !
                ¡AL DENTRO                ¡AL DENTRO                ¡ ! ¡SALUD¡SALUD¡ !SALUD!SALUD ” 
       (UP! DOWN! TO THE CENTER! IN! TO YOUR HEALTH!)

T R A D I T I O N A L  T O A S T,  spoken each evening at 
the JW Marriott Tucson Starr Pass Resort & Spa

SWEETS

CHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELSCHOCOLATE JEWELS
Talks with Adam Krantz of Monsoon 
Chocolate quickly turn to analysis of 
the citrusy leanings of Madagascar’s 
cacao beans or the sneaky heat 
chiltepin peppers add to chocolates. 
That attention, along with artistry like 
hand-painting chocolates with an 
airbrush, makes browsing Adam’s 
shop feel equally like choosing wine 
and jewelry. He’s converted a tortilla 
factory in South Tucson into a lab 
for capturing the almost unmatched 
ÀaYor combinations that chocolate 
allows. ³,t’s the most comple[ ÀaYor 
substance known to man,” he says.

We got our 
after-dinner craft 
beer on at Pueblo 
Vida Brewing Co., 
just a couple of 
blocks from Elvira’s 
and Hotel Congress. 
The four-year-old 
brewery crafts 80 
different beers, 
serving many in its 
taproom housed 
in a 1918 space that 
has been stripped 
down to reveal its 
original brick walls, 
wood-beamed
ceilings and 
hardwood floors.

TUCSON
TASTES

CULINARY
FUSION

A 2018 James Beard America’s Classics 
Award went to a hot dog. Speci�cally, El 
Guero Canelo’s Sonoran Style. But it’s really 
a lifetime achievement award for the dog 
served in variations citywide, especially 
along South 12th Avenue. The essentials: 
a bacon-wrapped beef hot dog smothered 
in green chiles, onions, pinto beans and 
tomatoes on a sweet Mexican bun. Add a 
Mexican Coca-Cola for the famous cane-
sugar kick.

21 // The Cliffs Hotel & Spa In-Room Compendium

1. Award: SILVER AWARD
Entrant: LAVIDGE
Advertiser: APS
Title:  Moon Landing Print AD
$redits�  #ob $ase
 $hief $reative Oť  cer

John Zapf, Associate Creative Director
Kristy Roehrs, Associate Creative Director
Sean Rogers, Director of Client Services

2� BRANDED C0NTENT � ENTERTAINMENT ƀ 
ANY PRINT MEDIUM

2. Award: SILVER AWARD
Entrant: Off  Madison Ave
Advertiser� Ari[ona Oť  ce of 5ourism
Title:  UnReal Arizona - Meredith Media
Credits:  Dan Shewmaker, Senior Art Director

Hannah Heisler, Graphic Designer
Sara Arnold, Senior Copywriter
Steven Miller, Account Manager
Samantha Allen, Account Executive

3. Award: BRONZE AWARD
Entrant: The James Agency
Advertiser� 5he $liff s )otel � Spa
5itle�  5he $liff s )otel *n 3oom $ompendium
Credits:  Jamie Britton, Director Of Brand 

Development
Hallie Bolokin, Production Manager 
Adam Hansen, Senior Copywriter

22A PUBLIC SERVICE PRINT ADVERTISING SINGLE UNIT 
- ANY SI;E

4. Award: GOLD AWARD
Entrant: HAPI
Advertiser: Valley of the Sun United Way
Title:  Operation Uplift - Gold Hearts
Credits:  Jason Hackett, Creative Director / 

Copywriter
Chris Crosby, Art Director
Sydni Alaniz, Art Director
Danny Stoeller, Director of Strategy and 
Account Supervision
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2.1.1. Award: SILVER AWARD
Entrant: HAPI
Advertiser: Valley of the Sun United Way
Title:  Operation Uplift - Fill Stomachs
Credits:  Jason Hackett, Creative Director / 

Copywriter
Chris Crosby, Art Director
Sydni Alaniz, Art Director
Danny Stoeller, Director of Strategy and 
Account Supervision

2. Award: BRONZE AWARD
Entrant: HAPI
Advertiser: Valley of the Sun United Way
Title:  Operation Uplift - Building
Credits:  Jason Hackett, Creative Director / 

Copywriter
Chris Crosby, Art Director
Danny Stoeller, Director of Strategy and 
Account Supervision
Sydni Alaniz, Art Director

22B PUBLIC SERVICE PRINT ADVERTISING CAMPAIGN

3. Award: BRONZE AWARD
Entrant: HAPI
Advertiser: Valley of the Sun United Way
Title:  Operation Uplift
Credits:  Jason Hackett, Creative Director / 

Copywriter
Chris Crosby, Art Director
Sydni Alaniz, Art Director
Danny Stoeller, Director of Strategy and 
Account Supervision

1.
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Out-Of-Home & Ambient Media

2�A G6ERRI--A MAR,ETING - SING-E 0CC6RRENCE

1. Award: GOLD AWARD
Entrant: Off  Madison Ave
Advertiser� Ari[ona Oť  ce of 5ourism
Title:  National Parks Services Saks Activation
Credits:  Dan Shewmaker, Senior Art Director

Hannah Heisler, Graphic Designer
Sara Arnold, Senior Copywriter
Steven Miller, Account Manager
Sam Allen, Account Executive

24B GUERRILLA MARKETING CAMPAIGN

2. Award: GOLD AWARD
Entrant: Knoodle
Advertiser: Homie
Title:  Homie for Senate
Credits:  Matthew Wilson, Creative Director

Travis Miller, Art Director
Ross Trumble, Director of Public Relations

2�A INSTA--ATI0NS - SING-E INSTA--ATI0N

3. Award: GOLD AWARD
Entrant: OH Partners
Advertiser: Phoenix Convention Center
Title:  NCAA Final Four Bid Installation
$redits�  Matt Moore
 $hief $reative Oť  cer

Clay James, Creative Director
Megan Golab, Art Director
Andrew Gilbertson, Copywriter
Ronda Parker, Senior Producer
Gerry Kubek, Account Supervisor
Nikole Unterreiner, Account Executive
Alex Mayes, Project Manager
Anna Miller, Editor

1. 2.

3.
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1. Award: GOLD AWARD
Entrant: RIESTER
Advertiser: Citizens Clean Elections Commission
Title:  CCEC 18in2018 Mural OOH Experience
$redits�  5om Ortega
 $hief $reative Oť  cer

Alan 1erLel
 $hief %igital Oť  cer
Benjamin Dveirin, Associate Creative 
Director
Samara Byrne, Sr. Content Producer
Aaron Smitthipong, Director, Digital
Bill Robbins, Print Producer and Art Buyer
Christina Borrego, Director of PR and 
Multi-Cultural Relations
Aaron Cain, Digital Art Director
Mike Lehnhardt, Senior Digital Designer
Hayley Shanks, Social Media Manager
Ryan Wheelock, Senior Project Manager
MP Media, Production
Lauren Lee, Muralist

2. Award: SILVER AWARD
Entrant: OH Partners
Advertiser: Arizona Lottery
Title:  Capitol Museum Gives Back Exhibit
$redits�  Matt Moore
 $hief $reative Oť  cer

Ken Phox, Creative Director
Adam Garcia, Senior Art Director
Sam Lowy, Copywriter
Cristian Hernandez, Junior Designer
Claudia Santana, Production Artist
Dawn Kemmer, Account Director
Chelsea Smeland, Senior Account 
Executive
Noelle Hobaica, Account Coordinator
Scotty Cummings, Project Manager
Megan Conner, Senior Public Relations 
Executive

1.

2.
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1.1. Award: SILVER AWARD
Entrant: RIESTER
Advertiser: Chumash Casino Resort
Title:  Chumash Maserati Box
$redits�  5om Ortega
 $hief $reative Oť  cer

Mike Rushing, Associate Creative Director
Debbie Zapatka, Sr. Art Director
Amy Delaney, Copywriter
Azalia Felipe, Senior Designer
David Higgins, Production Artist
Christina Scherer, Production Designer
Vanessa Svancara, Designer
Bill Robbins, Print Production Manager
Robert Farthing, Sr. Content Producer
Stephanie Pentelute, Account Group 
Director
Kelsee Becker, Integration Coordinator
Andi Robbins, Integration Director
Spectacle Works “Toy Box” On-Property 
Display, Mike Murray, Elyse Field

2�A P0STER - SING-E 6NIT

2. Award: SILVER AWARD
Entrant: BIG YAM, The Parsons Agency
Advertiser: Phoenix Children’s Hospital Foundation
Title:  Step Up. Step In. Stop Cancer.
Credits:  Shanley Jue, Creative Direction

Josh Schweser, Art Direction
Katie Ely, Graphic Design
Megan Stark, Copy
Shakira Morgan, Account Direction

2.

Chumash - “Drive Your Dreams” Display Box



1.

2.
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1. Award: SILVER AWARD
Entrant: Grand Canyon Education
Advertiser: Grand Canyon University
Title:  GCU Feel The Thunder Campaign
Credits:  Chad Wilson, Creative Director

Kristin Fisher, Art Director
Kyle Dreher, Illustrator & Motion Graphics/
Animation
Brandon Sullivan, Photographer
Keith McCord, Sr. Graphic Designer
Jake Jackson, Videographer & Editor
Gina Sandoz, Videographer
Aaron Stanley, Videographer
Scott McDonald, Videographer 

2�B P0STER - CAMPAIGN

2. Award: GOLD AWARD
Entrant: ANDERSON Advertising
Advertiser: Arizona Craft Brewers Guild
Title:  Poster Series
Credits:  Aaron Castiglione, Creative Director

Dustin Perrotti, Art Director
Arlyn Stotts, Copywriter
Laurie SantaLucia, Account Director
Taryn Brandel, Account Coordinator

3. Award: GOLD AWARD
Entrant: Off  Madison Ave
Advertiser� Ari[ona Oť  ce of 5ourism
Title:  National Parks Service Campaign
Credits:  Dan Shewmaker, Senior Art Director

Hannah Heisler, Graphic Designer
Ashley Duncan, Production Artist
Sara Arnold, Senior Copywriter
Steven Miller, Account Manager
Sam Allen, Account Executive

3.
Arizona Craft Brewers Guild Poster Series
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3.

Happy Driving.

Ask us for details.

Auto Loan

APR*

Now through August 31, auto loans 
are as low as 3.25% APR with flexible 
terms and no payment for 60 days!*

Great rates on boat and RV loans also available. 3.25%
Rates as low as

Happy Remodeling. 

Home Equity Line of Credit
Variable rate as low as

after introductory period.

4.25%APR

Introductory

for the first six billing cycles.

APR1.99%
Great rates on home equity loans also available.

Ask us for details.

MidFirst Bank Rewards Visa® Credit Card

Enjoy O% introductory APR on purchases and balance transfers for the first 

12 billing cycles with a MidFirst Bank Rewards Visa®  Credit Card. After that, 

your APR will be a variable 14.99% to 2O.99% based on your creditworthiness. 

Plus, get 1 point for every $1 spent to earn rewards including cash back, 

merchandise or travel.

Happy Travels. 

Ask us for details.

MidFirst Bank Rewards Visa® Credit Card

MidFirst Bank “Happy” Banking Center Posters

2.

1. Award: BRONZE AWARD
Entrant: RIESTER
Advertiser: MidFirst Bank Headquarters
Title:  MidFirst Bank “Happy” Posters
$redits�  5om Ortega
 $hief $reative Oť  cer

Paul Svancara, Senior Art Director
Liz Rogers, Copywriter
Mike Levario, Retouching
Ali Moellering, Assoc. Director of 
Intergration
Grant Griswold, MidFirst Bank Creative 
Director
David Higgins, Production Artist

2�A 06TD00R B0ARD ƀ SING-E 6NIT

2. Award: GOLD AWARD
Entrant: HAPI
Advertiser:  Scottsdale Tourism and Events 

Department
Title:  Scottsdale - Come Unwind
Credits:  Jason Hackett, Creative Director

Jason Hackett, Copywriter
Mike Vera, Art Director
Danny Stoeller, Director of Strategy and 
Account Supervision

3. Award: BRONZE AWARD
Entrant: BIG YAM, The Parsons Agency
Advertiser: Phoenix Children’s Hospital Foundation
Title:  Step Up. Step In. Stop Cancer.
Credits:  Shanley Jue, Creative Direction

Josh Schweser, Art Direction
Katie Ely, Graphic Design
Megan Stark, Copy
Shakira Morgan, Account Direction
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3.

2.

1. Award: BRONZE AWARD
Entrant: Grand Canyon Education
Advertiser:  Grand Canyon University
Title:  GCU Feel The Thunder Campaign
Credits:  Chad Wilson, Creative Director

Kristin Fisher, Art Director
Kyle Dreher, Illustrator & Motion Graphics/
Animation
Brandon Sullivan, Photographer
Keith McCord, Sr. Graphic Designer
Jake Jackson, Videographer & Editor
Gina Sandoz, Videographer
Aaron Stanley, Videographer
Scott McDonald, Videographer

2. Award: BRONZE AWARD
Entrant: HAPI
Advertiser:  Scottsdale Tourism and Events 

Department
Title:  Scottsdale - Unique
Credits:  Jason Hackett, Creative Director

Jason Hackett, Copywriter
Mike Vera, Art Director
Danny Stoeller, Director of Strategy and 
Account Supervision

2�B 06TD00R B0ARD - S6PER-SI;ED
 E9TENSI0N�
DIMENSI0NA-
 DIGITA- 0R ANIMATED ƀ SING-E 6NIT

3. Award: SILVER AWARD
Entrant: OH Partners
Advertiser:  Arizona Lottery
Title:  Shop Less Scratch More 3D OOH
$redits�  Matt Moore
 $hief $reative Oť  cer

Ken Phox, Creative Director
Adam Garcia, Senior Art Director
Sam Lowy, Copywriter
Cristian Hernandez, Junior Designer
Claudia Santana, Production Artist
Dawn Kemmer, Account Director
Chelsea Smealand, Account Executive
Noelle Hobaica, Account Coordinator
Scotty Cummings, Project Manager
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2.

3.

��B SITE - -ARGE 7EN6E ƀ SING-E

1. Award: SILVER AWARD
Entrant: VIZTEK Studios
Advertiser: University of Illinois
Title:  Stadium Graphics Package
Credits:  Wesley Galvin, Partner

Nat Galvin, Partner
Sisco Estrada, Creative Director
David Mayzis, Assistant Creative Director
Derryl Myles, Executive Producer
Dianna Bayles, Producer
Brad Dunn, Producer

2. Award: BRONZE AWARD
Entrant: VIZTEK Studios
Advertiser: Los Angeles Clippers
Title:  Stadium Graphics Package
Credits:  Wesley Galvin, Partner

Nat Galvin, Partner
Sisco Estrada, Creative Director
David Mayzis, Assistant Creative Director
Daniel Casados, Executive Producer
Chris Cunanan, Executive Producer
Dianna Bayles, Producer

�� 06T-0'-)0ME CAMPAIGN

3. Award: GOLD AWARD
Entrant: LaneTerralever
Advertiser: Arizona Center for Nature Conservation
Title:  Bugs. Big Bugs!
$redits�  *an #arry
 $hief $reative Oť  cer

Matt Sicko, Vice President, Creative 
Director
Ben Bonnan, Vice President, Creative 
Director
Keith Nielsen, Senior Production Artist
Marife Macasaet, Senior Integrated Media 
Planner & Buyer
Sharon Knecht, Creative Services Manager
Ben Tsai, Vice President, Account Director 
Kacie Vehon, Project Manager
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2.

1. Award: SILVER AWARD
Entrant: Zion & Zion
Advertiser: True View
Title:  True View Impressions
Credits:  Tori Hauser, Art Director

Ken Spera, Creative Director 
Doug Anderson, Writer
Morgan Gardea, Account Executive

2. Award: BRONZE AWARD
Entrant: RIESTER
Advertiser: Chumash Casino Resort
Title:  “Drive Your Dreams” Campaign
$redits�  5om Ortega
 $hief $reative Oť  cer

Robert Farthing, Sr. Content Producer
Debbie Zapatka, Sr. Art Director
Mike Rushing, Associate Creative Director
Azalia Felipe, Senior Designer
Amy Delaney, Copywriter
Bill Robbins, Print Production Manager
David Higgins, Production Artist
Christina Scherer, Production Designer
Vanessa Svancara, Designer
Stephanie Pentelute, Account Group 
Director
Kelsee Becker, Integration Coordinator
Andi Robbins, Integration Director
Next Movement Production Company, 
Justin Viar; Director, Eric Gustavo 
Peterson; DP
5M),
 7isual &ff ects and &diting
 (abriel 
Naylor, Daniel Margiotta, Dustin Buerkel
AE Media, Music and Audio, Bob 
Giammarco, Audio Engineer
AE Media, Music and Audio, Jason 
Camiolo, Composer
Spectacle Works, “Toy Box” On-Property 
Display, Mike Murray, Elyse Field

Chumash “Dive Your Dreams” Campaign

Chumash “Dive Your Dreams” Logo

Chumash “Dive Your Dreams” On-site Installation Chumash “Dive Your Dreams” Poster Chumash “Dive Your Dreams” TV Commercial

Vehicle Provided by Maserati of Santa Barbara

WIN A MASERATI GRANTURISMO
WORTH OVER $150,000 

Play with your CLUB indulge card to earn entries

Drawing
Jan 27 | 10pm

21+
Ages 21

& up

1:1
SCALE



1.

37PRESENTED BY AAF PHX

2.

3.

��B P6B-IC SER7ICE 06T-0'-)0ME

1. Award: BRONZE AWARD
Entrant: R&R Partners
Advertiser: Chrysalis
Title:  He Did Mean To Hurt You
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Randy Heil, Senior Designer
Mallory Miranda, Brand Supervisor
-auren $off man
 1roKect Supervisor
Katie Fischer, Senior Channel Strategist

2. Award: BRONZE AWARD
Entrant: R&R Partners
Advertiser: Chrysalis
Title:  He Wasn’t Just Having A Bad Day
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Randy Heil, Senior Designer
Mallory Miranda, Brand Supervisor
-auren $off man
 1roKect Supervisor
Katie Fischer, Senior Channel Strategist

3. Award: BRONZE AWARD
Entrant: R&R Partners
Advertiser: Chrysalis
Title:  You Didn’t Have It Coming
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Randy Heil, Senior Designer
Mallory Miranda, Brand Supervisor
-auren $off man
 1roKect Supervisor
Katie Fischer, Senior Channel Strategist
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3.2.

��C P6B-IC SER7ICE 06T-0'-)0ME CAMPAIGN

1. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser: Chrysalis
Title:  No Excuse for Domestic Violence
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Randy Heil, Senior Designer
Mallory Miranda, Brand Supervisor
-auren $off man
 1roKect Supervisor
Katie Fischer, Senior Channel Strategist

2. Award: BRONZE AWARD
Entrant: OH Partners
Advertiser: Arizona Department of Health Services
Title:  Getting Out
$redits�  Matt Moore
 $hief $reative Oť  cer

Frank Ippolito, Senior Creative Director
Veda Nagpurkar, Art Director
Andrew Gilbertson, Copywriter
Jaimie Beazer, Graphic Designer
Stephanie Walaszek, Account Supervisor
Sebastian Obando, Project Manager

3. Award: BRONZE AWARD
Entrant: Santy
Advertiser: Aunt Rita’s Foundation
Title:  HIV Test Kit Campaign
Credits:  Greg Harwell, Creative Director

Dennis Lewis, Senior Copywriter
Ryan Proctor, Designer
Lynn Lewis, Account Director
mysterykit.org site design by Moses 
Anshell
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�� AD7ERTISING IND6STRY SE-'-PR0M0TI0N 
06T-0'-)0ME

1. Award: GOLD AWARD
Entrant: OH Partners
Advertiser: OH Partners
Title:  OH Cares
$redits�  Matt Moore
 $hief $reative Oť  cer

Frank Ippolito, Senior Creative Director
Veda Nagpurkar, Art Director
Jaimie Beazer, Graphic Designer
Alex Mayes, Project Manager
Felix Armenta, Assistant Creative Director
Andrew Gilbertson, Copywriter

1.

EVERYONE DESERVES
A FULL MEAL.

DONATE TODAY TO HELP 
FEED A FAMILY IN NEED.

Find the list of acceptable items at 
the front desk and drop them off in 
the cart today through June 29th.

For cash donations, please see Emily Bott.

DONATE TODAY TO HELP 
SHELTER PETS RECEIVE CARE.

Find the list of acceptable items at 
the front desk and drop them off in 
the cart today through June 29th.

For cash donations, please see Emily Bott.

EVERY PET DESERVES
MORE THAN A BELLY RUB.

DONATE TODAY TO HELP THE 
HOMELESS RECEIVE HYGIENE KITS.

Find the list of acceptable items at 
the front desk and drop them off in 
the cart today through June 29th

For cash donations, please see Emily Bott.

EVERYONE DESERVES
GOOD HYGIENE.
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4.��A 8EBSITES - C0NS6MER

1. Award: GOLD AWARD
Entrant: Santy
Advertiser: Ezaki Glico USA
Title:  Pocky website
$redits�  Adam 1ierno
 $hief Strategy Oť  cer

Greg Harwell, Creative Director
Laudi Centeno, Senior Production Designer
Jesse Stormer, Animator
Sagar 1atel
 $hief %igital Oť  cer
Maria %illon
 $hief $lient Oť  cer

2. Award: SILVER AWARD
Entrant: AWE Collective
Advertiser: Scoopwell’s Dough Bar
Title:  Scoopwell’s Dough Bar - Website
Credits:  Ty James Largo, Creative Director

Shelby Rinke, Designer
Miles McDermott, Designer

3. Award: SILVER AWARD
Entrant: Integrated Web Strategy
Advertiser: The Ben & Catherine Ivy Foundation
Title:  The Ben & Catherine Ivy Foundation
Credits:  Paul McKay, Creative Director

Nicole Young, Designer
Rachel Quinn, Account Manager
Shelby Jackson, Account Manager
Justin Yingling, Developer

4. Award: SILVER AWARD
Entrant: RIESTER
Advertiser: Citizens Clean Elections Commission
Title:  CCEC - Website
$redits�  5om Ortega
 $hief $reative Oť  cer

Alan 1erLel
 $hief %igital Oť  cer
Aaron Smitthipong, Director, Digital
David Kovacs, Assoc. Director Content 
Strategy
Greg Trotter, Senior Digital Designer
Aaron Cain, Digital Art Director
Bernadette Smith, Content and User 
Experience Strategist
Ryan Wheelock, Senior Project Manager

Online/interactive

3.

2.

Citizens Clean Elections Commission: 
Homepage Website 
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1. 2.

3. 4.

1. Award: BRONZE AWARD
Entrant: DigitalWire360
Advertiser: Mezcal Carreno
Title:  Mezcal Careno Website
Credits:  Blake Christianson, Jr. Web Developer

Andrea Singer, Graphic Designer  
Stephanie Lough, Copywriter 
Brandy Aguilar, Project Manager

2. Award: BRONZE AWARD
Entrant: DigitalWire360
Advertiser: Ramen Hood
Title:  Ramen Hood Website
Credits:  Logan Fetter, Web Developer

Andrea Singer, Graphic Designer 
Stephanie Lough, Copywriter 
Brandy Aguilar, Project Manager

3. Award: BRONZE AWARD
Entrant: Integrated Web Strategy
Advertiser: U.S. Soccer Foundation
Title:  It’s Everyone’s Game
Credits:  Paul McKay, Creative Director

Nicole Young, Designer
Shelby Jackson, Account Manager
Justin Yingling, Developer

��A S0CIA- MEDIA - SING-E E9EC6TI0N

4. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser� #arroX )ealth � 8ealth 3aŦ  e
Title:  There’s No Way to Lose - Heather
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Sydney Crabtree, Designer
Danita Collazo, Senior Producer
Melinda Langdon, Brand Supervisor
Melissa Pozniak, Project Manager
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1.1. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser� #arroX )ealth � 8ealth 3aŦ  e
Title:  There’s No Way to Lose - Rusty
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Sydney Crabtree, Designer
Danita Collazo, Senior Producer
Melinda Langdon, Brand Supervisor
Melissa Pozniak, Project Manager

2. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser� #arroX )ealth � 8ealth 3aŦ  e
Title:  There’s No Way to Lose - Tori
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Sydney Crabtree, Designer
Danita Collazo, Senior Producer
Melinda Langdon, Brand Supervisor
Melissa Pozniak,  Project Manager

3. Award: SILVER AWARD
Entrant: University of Phoenix
Advertiser: University of Phoenix
Title:  UOPX Alumnus Hugo Medina
$redits�  +eff  1reston
 71
 &xecutive $reative 

Director
Doug Golden, Sr. Director, Multimedia
Mike Jones, Director
Christine De Luca, Sr. Producer
Alex Mitchell, Director of Photography
Chris Duncan, Editor
Rob Beadle, Colorist
Abbott Miller, Sound Design
Steve Ouimette, Music Composition
Mark Deyer, Director, Social Media
Amy Ortega, Sr. Manager, Content 
Production & Strategy
Diana Adams, Social Media Campaign 
Manager

3.

2.
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3.

4.

2.1. Award: BRONZE AWARD
Entrant: Commit Agency
Advertiser: Skytop Lodge
Title:  Skytop Lodge 2018 Summer
Credits:  Richard Haynie, Associate Creative 

Director
Meredith Oechsner, Account Manager

��B S0CIA- MEDIA - CAMPAIGN

2. Award: GOLD AWARD
Entrant: Moses Inc
Advertiser: Dazzle Dry
Title:  Dazzle Dry Quotes
Credits:  Louie Moses, Executive Creative Director

Albert Barroso, Associate Creative Director
Matt Fischer, Creative Director
Katie Bravo, Copywriter

3. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser� #arroX )ealth � 8ealth 3aŦ  e
Title:  There’s No Way to Lose
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Sydney Crabtree, Designer
Danita Collazo, Senior Producer
Melinda Langdon, Brand Supervisor
Melissa Pozniak, Project Manager

4. Award: SILVER AWARD
Entrant: envida
Advertiser: Kahala Brands
Title:  Taco Time - Mexi-Fries
Credits:  Dave Bentley, Video

Pete Magine, Editor
Yasmine Asadi, Illustrator
Team Envida, Copy & Concept

SOCIAL MEDIA - CAMPAIGN
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3.

2.

4.

1. Award: SILVER AWARD
Entrant: Matter Films
Advertiser: FlapJacked
5itle�  'lap+acLed Mighty Muť  n 'ebruary
Credits:  Felix Armenta, Creative Director

Ivan Galaz, Art Director
Kyle Gilbert, Producer/Photographer
Colton Casper, Editor
Matter Films, Color
Matter Films, Audio

2. Award: SILVER AWARD
Entrant: OH Partners
Advertiser: Inspirada
Title:  #MyInspirada Interactive Campaign
$redits�  Matt Moore
 $hief $reative Oť  cer

Felix Armenta, Assistant Creative Director
Andrew Gilbertson, Copywriter
Debbie Longley, VP Client Services

3. Award: SILVER AWARD
Entrant: OH Partners
Advertiser: USA Triathlons
Title:  Finish Line
$redits�  Matt Moore
 $hief $reative Oť  cer

Frank Ippolito, Senior Creative Director
Veda Nagpurkar, Art Director
Lauren Laspisa, Graphic Designer
Alex Mayes, Project Manager

4. Award: BRONZE AWARD
Entrant: Matter Films
Advertiser: FlapJacked
5itle�  'lap+acLed Mighty Muť  n May
Credits:  Felix Armenta, Creative Director

Ivan Galaz, Art Director
Chase Harris, Producer/Photographer
Colton Casper, Photographer
Colton Casper, Editor
Matter Films, Color
Matter Films, Audio

18-USATRI-1752 - NATIONAL TRIATHLON WEEK
FACEBOOK & INSTAGRAM DAILY POSTS

18-USATRI-1752 - NATIONAL TRIATHLON WEEK
TWITTER DAILY POSTS

18-USATRI-1752 - NATIONAL TRIATHLON WEEK
IG STORIES

18-USATRI-1752 - NATIONAL TRIATHLON WEEK
TIPS & TRICKS EXAMPLE POSTS

18-USATRI-1752 - NATIONAL TRIATHLON WEEK
#WHATSYOURFINISHLINE POSTS
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3.

2.

1. Award: BRONZE AWARD
Entrant: RIESTER
Advertiser: Citizens Clean Elections Commission
Title:  CCEC “Citizens Countdown” Video
$redits�  5om Ortega
 $hief $reative Oť  cer

Ben Dveirin, Associate Creative Director
Talei Hornback, Brand Strategist
Amy Delaney, Copywriter
Andrew Enzweiler, Motion Designer
Samara Byrne, Sr. Content Producer
Ryan Wheelock, Senior Project Manager
Gaby Alavado, PR Account Exec

��A APPS
 GAMES
 AND 7IRT6A- REA-ITY - M0BI-E APP

2. Award: SILVER AWARD
Entrant: LaneTerralever
Advertiser: Arizona Tile
Title:  Arizona Tile App
Credits:  Martin Kulakowski, Experience Design 

Director
Raj K Dubey, Senior Director of 
Development & Infrastructure
Thiar Salem, Quality Assurance Analyst
Daniel Guzman, Jr. Quality Assurance 
Analyst
Brian Sizer, Project Manager

41 ADVERTISING & PROMOTION CAMPAIGN

3. Award: BRONZE AWARD
Entrant: HAPI
Advertiser: Visit Mesa
Title:  Visit Mesa - Display Campaign
Credits:  Jason Hackett, Creative Director / 

Copywriter
Mike Vera, Art Director
Danny Stoeller, Director of Strategy and 
Account Supervision
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CITY OF PHOENIX  T2050 - PUBLIC SERVICE ONLINE/ INTERACTIVE

2.

3.

4.

45 BRANDED CONTENT & ENTERTAINMENT FOR 
0N-INE�INTERACTI7E

1. Award: SILVER AWARD
Entrant: Grand Canyon Education
Advertiser: Grand Canyon Unversity
Title:  GCU Athletic Manifesto
Credits:  Chad Wilson, Creative Director

Ashely Gallagher, Sr. Marketing Manager
Ze’ve Waissman, Director of Photography
Bob Giammarco, Executive Producer
Jason Camiolo, Music Composer 

2. Award: SILVER AWARD
Entrant: Off  Madison Ave
Advertiser� Ari[ona Oť  ce of 5ourism
Title:  UnReal Arizona - NatGeo Traveler
Credits:  Dan Shewmaker, Senior Art Director

Hannah Heisler, Graphic Designer
Sara Arnold, Senior Copywriter
Steven Miller, Account Manager
Sam Allen, Account Executive

��A P6B-IC SER7ICE 0N-INE�INTERACTI7E

3. Award: GOLD AWARD
Entrant: Moses Inc
Advertiser: City of Phoenix
Title:  T2050
Credits:  Louie Moses, Executive Creative Director

Albert Barroso, Associate Creative Director
Matt Fischer, Creative Director
Katie Bravo, Copywriter
Overlap Interactive, Development

4. Award: SILVER AWARD
Entrant: Santy
Advertiser: Aunt Rita’s Foundation
Title:  HIVAZ.org
$redits�  Adam 1ierno
 $hief Strategy Oť  cer

Greg Harwell, Creative Director
Dennis Lewis, Senior Copywriter
Joe Nyaggah, Web Developer
Hallie Wright, Associate Strategy Director
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2.

3.

4.

1. Award: BRONZE AWARD
Entrant: Off  Madison Ave
Advertiser: Arizona Game & Fish Department
Title:  Conserve & Protect Microsite
Credits:  Kat Menze, Digital Art Director

Sara Arnold, Senior Copywriter
Ancel Miller, Developer
Lizzy Lowy, Account Supervisor

��B P6B-IC SER7ICE 0N-INE�INTERACTI7E CAMPAIGN

2. Award: SILVER AWARD
Entrant: Moses Inc
Advertiser: Valley Metro
Title:  Suns - Talking Stick Resort Arena
Credits:  Louie Moses, Executive Creative Director

Matt Fischer, Creative Director
Albert Barroso, Associate Creative Director
Katie Bravo, Copywriter

3. Award: BRONZE AWARD
Entrant: OH Partners
Advertiser: Arizona Department of Health Services
Title:  Getting Out
$redits�  Matt Moore
 $hief $reative Oť  cer

Frank Ippolito, Senior Creative Director
Veda Nagpurkar, Art Director
Andrew Gilbertson, Copywriter
Jaimie Beazer, Graphic Designer
Stephanie Walaszek, Account Suppervisor
Sebastian Obando, Project Manager

4. Award: BRONZE AWARD
Entrant: Zion & Zion
Advertiser: Donate Life Arizona
Title:  Jennifer 80’s Movies
Credits:  Ken Spera, Creative Director

Doug Anderson, Writer
Tori Hauser, Art Director
Holly Dill, Account Director
Matt Currie, Videographer
Lauren Smith, Editor

VALLEY METRO  PUBLIC SERVICE ONLINE/ INTERACIVE CAMPAIGN
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2.

3.

1. Award: BRONZE AWARD
Entrant: Zion & Zion
Advertiser: Donate Life Arizona
Title:  Pho
Credits:  Doug Anderson, Writer

Ken Spera, Creative Director
Holly Dill, Account Director

2. Award: BRONZE AWARD
Entrant: Zion & Zion
Advertiser: Donate Life Arizona
Title:  Tres Taco
Credits:  Tori Hauser, Art Director

Doug Anderson, Writer
Ken Spera, Creative Director
Holly Dill, Account Director
Andy Dulman, Director
True Story Films, Production Company
Bridgette Foord, Media Director

�� AD7ERTISING IND6STRY SE-'-PR0M0TI0N 0N-INE�
INTERACTIVE

3. Award: SILVER AWARD
Entrant: Commit Agency
Advertiser: Commit Agency
Title:  White Paper: Top 10 Questions
Credits:  Janelle Brannock, Senior Director of 

*nŤ uence
Matt Walker, Designer

�

On the social media side of things, you should feel confi dent 
knowing your social advertising manager has a )acebook 
Blueprint certifi cation, which means he or she went through 
a series of courses and exams developed by )acebook using 
best practices.

Another (easy) way to see if your agency has the chops to do 
the Mob is to take a look at their case studies on their website. 
In addition to inventive creative, what do the results look like? 
Look for gains in website traffi c, revenue and other conversions 
that would be similar to your business goals.

)inally, read up on your agency’s reviews on Google and 
)acebook. If an agency’s clients are singing their praises on 
these public-facing sites, you should feel confi dent that they 
can produce Tuality work.

You need to feel confi dent you have the right team to manage 
your marketing initiatives.

But how do you know?

Ask your agency contact (likely your account manager) what 
credentials the various team members working on your 
business have.

In the “every thing digital” world we live in today, it ’s 
important for your team to be well-versed in digital and social 
technologies, especially.

You may want to ask if your digital team members are 
certifi ed in Google Analytics, which will tell you that they 
know how to read and analyze data, track conversions, 
understand where your website visitors are coming from 
(and where on your site they are spending the most time), 
uncover opportunities to optimize pages that experience 
higher abandonment, and so much more.

HOW DO I KNOW YOU HAVE 
THE EXPERTISE I NEED TO 

PRODUCE QUALITY WORK?

6

Commit Agency |  The 10 Most Important Questions You Should Be Asking Your Agency

5)&����.045�*.1035"/5�
26&45*0/4�:06�4)06-%�
#&�"4,*/(�:063�"(&/$:

6

Your agency should also have access to other tools beyond 
Google Analytics that show where site visitors are going, 
clicking and engaging.

Beyond your website, what is the experience like for your 
customer?

Are they getting consistent messaging across channels? Are 
they having an exceptional experience in your bricks-and-
mortar location(s)? Is your front-line team practicing instinctual 
service to engage with your customers?

In looking at the full picture, your agency partner should be 
able to identify what pieces aren’t working as they should—and 
where to focus your energy and resources.

You commit to a marketing budget, approve the marketing 
plan and wait for all those customers to come bursting 
through your doors (or breaking the internet trying to get 
onto your website) and spend their money with you.

But what happens when they don’t? 

Lucky for us, we have the ability to see where consumers drop 
off and don’t convert.

In Google Analytics, your agency should be able to see drop-
off points and exit rates for each page, which may be a sign 
that something is broken on the page or there is some sort of 
poor user experience that compels the user to leave the site 
or not take an expected action on a specifi c page�

WHAT ARE THE PINCH POINTS IN 
/Y SALES (UNNEL WHERE PEOPLE 

DISEN)A)E WITH /Y $RAND?

�

Commit Agency  |  The 10 Most Important Questions You Should Be Asking Your Agency
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Iconic.

602.381.5700 ClearChannelOutdoor.com

��A RADI0 AD7ERTISING�-0CA- - SING-E SP0T ��� 
SECONDS OR LESS

1. Award: SILVER AWARD
Entrant: OH Partners
Advertiser: Arizona Lottery
Title:  $215 Million Cash Explosion Radio
$redits�  Matt Moore
 $hief $reative Oť  cer

Sam Lowy, Copywriter
Ken Phox, Creative Director
Dawn Kemmer, Account Director
Chelsea Smeland, Senior Account 
Director
Noelle Hobaica, Account Coordinator
Ronda Parker, Senior Producer
AE Media, Sound Design

��A RADI0 AD7ERTISING ƀ REGI0NA-�NATI0NA- - 
SING-E SP0T ��� SEC0NDS 0R -ESS

2. Award: BRONZE AWARD
Entrant: ANDERSON Advertising
Advertiser: Eat Big
Title:  Oregano’s Pizza Bistro
Credits:  Aaron Castiglione, Creative Director

Laurie SantaLucia, Account Director
Taryn Brandel, Account Coordinator
Mikaela Wolf, Digital Media Specialist
Arlyn Stotts, Copywriter & Voice Talent

Film, Video & Sound
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��A TE-E7ISI0N AD7ERTISING ƀ -0CA- ŵ0NE DMAŶ - 
SING-E SP0T ��� 0R -ESS

1. Award: GOLD AWARD
Entrant: LaneTerralever
Advertiser: Arizona Center for Nature Conservation
Title:  Bugs Van
$redits�  *an #arry
 $hief $reative Oť  cer

Matt Sicko, Vice President, Creative 
Director
Ben Bonnan, Vice President, Creative 
Director
Christina Nguyen, Executive Producer
Ben Tsai, Vice President, Account Director
Kevin Dixon, Editor, Videographer
Ben Giroux, Director
Chris Bond, Director of Photography
Sean Barney, Producer

2. Award: GOLD AWARD
Entrant: Zion & Zion
Advertiser: Pita Jungle
Title:  Love Birds
Credits:  Ken Spera, Creative Director

Doug Anderson, Writer
Holly Dill, Account Director
Rich Carhuayo, Editor

3. Award: SILVER AWARD
Entrant: RIESTER
Advertiser: Arizona Department of Health Services
Title:  BTCD Youth Prevention “Vapire” :15
$redits�  5om Ortega
 $hief $reative Oť  cer

Aaron Smitthipong, Director, Digital
Andrew Enzweiler, Motion Designer
René Hinz, Integration Director
Big U Music, Sam Esparza, Audio Engineer

3.

2.
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1. Award: BRONZE AWARD
Entrant: RIESTER
Advertiser: Arizona Department of Health Services
Title:  BTCD “Flavor Danger Sweets” :15
$redits�  5om Ortega
 $hief $reative Oť  cer

Benjamin Dveirin, Creative Supervisor
Aaron Smitthipong, Director, Digital
Christina Scherer, Production Designer
Andrew Enzweiler, Motion Designer
René Hinz, Integration Director
Big U Music, Sam Esparza, Audio Engineer

2. Award: BRONZE AWARD
Entrant: Zion & Zion
Advertiser: Pita Jungle
Title:  Sun Dried Tomatoes
Credits:  Ken Spera, Creative Director

Doug Anderson, Writer
Holly Dill, Account Director
Matt Currie, Editor

��B TE-E7ISI0N AD7ERTISING ƀ -0CA- ŵ0NE DMAŶ - 
SING-E SP0T ��� SEC0NDS

3. Award: GOLD AWARD
Entrant: LaneTerralever
Advertiser: Valley Toyota Dealers
Title:  2018 Pat TV - “Up Top”
$redits�  *an #arry
 $hief $reative Oť  cer

Matt Sicko, VP, Creative Director
Ben Bonnan, VP, Creative Director
Christina Nguyen, Executive Producer
Ben Tsai, VP, Account Director
Jordan Brady, Director
Gordon Carey, Editor
Bob Giammarco, Audio Engineer

3.

2.
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1. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser� #arroX )ealth � 8ealth 3aŦ  e
Title:  There’s No Way to Lose - Rusty
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Sydney Crabtree, Designer
Danita Collazo, Senior Producer
Melinda Langdon, Brand Supervisor
Melissa Pozniak, Project Manager

2. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser� #arroX )ealth � 8ealth 3aŦ  e
Title:  There’s No Way to Lose - Tori
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Sydney Crabtree, Designer
Danita Collazo, Senior Producer
Melinda Langdon, Brand Supervisor
Melissa Pozniak, Project Manager

3. Award: SILVER AWARD
Entrant: LaneTerralever
Advertiser: Valley Toyota Dealers
Title:  2018 Pat TV - “Career Day”
$redits�  *an #arry
 $hief $reative Oť  cer

Matt Sicko, VP, Creative Director
Ben Bonnan, VP, Creative Director
Diana Martinez, Copywriter
Christina Nguyen, Executive Producer
Ben Tsai, VP, Account Director
Jordan Brady, Director
Gordon Carey, Editor
Bob Giammarco, Audio Engineer

3.

2.
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1. Award: SILVER AWARD
Entrant: LaneTerralever
Advertiser: Valley Toyota Dealers
Title:  2018 Pat TV - “Clip On”
$redits�  *an #arry
 $hief $reative Oť  cer

Matt Sicko, VP, Creative Director
Ben Bonnan, VP, Creative Director
Christina Nguyen, Executive Producer
Ben Tsai, VP, Account Director
Jordan Brady, Director
Gordon Carey, Editor
Bob Giammarco, Audio Engineer

2. Award: SILVER AWARD
Entrant: VIZTEK Studios
Advertiser: Penguin Air & Plumbing
Title:  Broken Drains!
Credits:  Wesley Galvin, Partner

Nat Galvin, Partner
Sisco Estrada, Creative Director
Wade Rusk, Executive Producer
Will Hallett, Executive Producer
Dianna Bayles, Producer
Melissa Cisneros, Producer

3. Award: SILVER AWARD
Entrant: VIZTEK Studios
Advertiser: Penguin Air & Plumbing
Title:  Do Penguins Fly?
Credits:  Wesley Galvin, Partner

Nat Galvin, Partner
Sisco Estrada, Creative Director
Wade Rusk, Executive Producer
Will Hallett, Executive Producer
Melissa Cisneros, Producer
Dianna Bayles, Producer

3.

2.
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3.

2.

1. Award: BRONZE AWARD
Entrant: LaneTerralever
Advertiser: Valley Toyota Dealers
Title:  2018 Pat TV - “Adventurous”
$redits�  *an #arry
 $hief $reative Oť  cer

Matt Sicko, VP, Creative Director
Ben Bonnan, VP, Creative Director
Christina Nguyen, Executive Producer
Ben Tsai, VP, Account Director
Jordan Brady, Director
Gordon Carey, Editor
Bob Giammarco, Audio Engineer

2. Award: BRONZE AWARD
Entrant: RIESTER
Advertiser: Arizona Department of Health Services
Title:  BTCD “Factory” :30 TV
$redits�  5om Ortega
 $hief $reative Oť  cer

Benjamin Dveirin, Creative Supervisor
Jon Resheske, Copywriter
Robert Farthing, Sr. Content Producer
Samara Byrne, Sr. Content Producer
René Hinz, Integration Director
Shilo - Cary Flaum, Producer
Big U Music, Sam Esparza, Audio Engineer

��C TE-E7ISI0N AD7ERTISING ƀ -0CA- ŵ0NE DMAŶ - 
SING-E SP0T ��� SEC0NDS 0R M0RE

3. Award: SILVER AWARD
Entrant: ANDERSON Advertising
Advertiser: Desert Federal Credit Union
Title:  School’s Out Super Bowl Spot
Credits:  Aaron Castiglione, Creative Director

Arlyn Stotts, Copywriter
Dustin Perrotti, Art Director
Justin Gagen, Art Director
Adrianna Dalpiaz, Vice President, Account 
Services
Laurie SantaLucia, Account Director
Laura Girard, Director of Media Services
Bob Giammarco, Executive Producer
Ze’ev Waismann, Director
Mic Waugh, Director of Photography
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��D TE-E7ISI0N AD7ERTISING ƀ -0CA- ŵ0NE DMAŶ - 
TE-E7ISI0N--0CA- CAMPAIGN

1. Award: GOLD AWARD
Entrant: Commit Agency
Advertiser: Goodwill of Central and Northern Arizona
Title:  Goodwill:Unexpected
Credits:  Richard Haynie, Associate Creative 

Director
Lanny Ward, Creative Director
Heidi Anderson, Senior Copywriter
Carrie Kapp, Account Manager
Katelyn Fukayama, Producer, True Story 
Films
Cary Truelick, Executive Producer & 
Director, True Story Films

2. Award: GOLD AWARD
Entrant: LaneTerralever
Advertiser: Valley Toyota Dealers
Title:  2018 Pat TV Campaign
$redits�  *an #arry
 $hief $reative Oť  cer

Matt Sicko, VP, Creative Director
Ben Bonnan, VP, Creative Director
Diana Martinez, Copywriter
Christina Nguyen, Executive Producer
Ben Tsai, VP, Account Director
Jordan Brady, Director
Gordon Carey, Editor
Bob Giammarco, Audio Engineer

3. Award: GOLD AWARD
Entrant: Randy Murray Productions
Advertiser: Dr. David Brill for Congress
Title:  Gosar Siblings Campaign
Credits:  Randy Murray, Director

Todd Landfried, Producer
Howie Meyer, Director of Photography
Andy Nelson, Producer
+eff  1arsons
 &ditor

3.

2.
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3.

2.

4.

1. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser� #arroX )ealth � 8ealth 3aŦ  e
Title:  There’s No Way to Lose
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Sydney Crabtree, Designer
Danita Collazo, Senior Producer
Melinda Langdon, Brand Supervisor
Melissa Pozniak, Project Manager

2. Award: SILVER AWARD
Entrant: Zion & Zion
Advertiser: Pita Jungle
Title:  Love Birds
Credits:  Ken Spera, Creative Director

Doug Anderson, Writer
Holly Dill, Account Director
Rich Carhuayo, Editor

3. Award: BRONZE AWARD
Entrant: VIZTEK Studios
Advertiser: Penguin Air & Plumbing
Title:  Penguin Air Broadcast Campaign
Credits:  Wesley Galvin, Partner

Nat Galvin, Partner
Sisco Estrada, Partner
Wade Rusk, Executive Producer
Will Hallett, Executive Producer
Melissa Cisneros, Producer
Dianna Bayles, Producer

4. Award: BRONZE AWARD
Entrant: Zion & Zion
Advertiser: Pita Jungle
Title:  Sun Dried Tomatoes
Credits:  Ken Spera, Creative Director

Doug Anderson, Writer
Holly Dill, Account Director
Matt Currie, Editor
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2.

�2A TE-E7ISI0N AD7ERTISING ƀ REGI0NA-�NATI0NA- - 
SING-E SP0T ƀ 6P T0 2���

1. Award: BRONZE AWARD
Entrant: LaneTerralever
Advertiser: Cable ONE
Title:  Reveille
$redits�  *an #arry
 $hief $reative Oť  cer

Ben Bonnan, Vice President, Creative 
Director
Matt Sicko, Vice President, Creative 
Director
Carolyn Peterson, Executive Producer
Christina Nguyen, Executive Producer
Kevin Dixon, Editor, Videographer
Eric Tozzi, Editor
Jody Alexander, Vice President, Client 
Satisfaction
Jason Z. Wong, Director
Abbott Miller, Audio Engineer
Steve Ouimette, Composer

��B INTERNET C0MMERCIA- - 0N-INE 'I-M
 7IDE0 � 
SOUND CAMPAIGN

2. Award: GOLD AWARD
Entrant: RIESTER
Advertiser: MegaMex
Title:  Herdez Centuries “Street Tacos”
$redits�  5om Ortega
 $hief $reative Oť  cer

Benjamin Dveirin, Associate Creative 
Director
Mike Rushing, Associate Creative Director
Cristian Orozco, Senior Art Director
Azalia Felipe, Senior Designer
Samara Byrne, Sr. Content Producer
Gil Gutierrez, Producer
Stephanie Flemming, Group Director
Tracy Camperone, Integration Supervisor
Misty Wilson, Editorial
Carlos Alvarez, Composer
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1.1. Award: BRONZE AWARD
Entrant: LaneTerralever
Advertiser: Valley Toyota Dealers
Title:  2018 Pat Vlogs
$redits�  *an #arry
 $hief $reative Oť  cer

Matt Sicko, VP, Creative Director
Ben Bonnan, VP, Creative Director
Christina Nguyen, Executive Producer
Ben Tsai, VP, Account Director
Lauren Karmann, Account Manager
Jordan Brady, Director
Gordon Carey, Editor
Bob Giammarco, Audio Engineer

2. Award: BRONZE AWARD
Entrant: True Story Films
Advertiser: Dogtopia
5itle�  ŏ5he %ogtopia %iff erenceŐ
Credits:  Cary Truelick, Director

James Clark, Creative Director
Alex Mitchell, Director of Photography
Rob Beadle, Editor/Colorist
Kari Tuttle, Art Director
Copper Post, Post Production
AMP Studios, Sound Design

2.



59PRESENTED BY AAF PHX

1.

2.

3.

58A BRANDED CONTENT & ENTERTAINMENT FOR 
0N-INE 'I-M
 7IDE0 � S06ND- SING-E ENTRY 
��� SEC0NDS 0R -ESS

1. Award: SILVER AWARD
Entrant: Beautiful Science
Advertiser: Sacred Bull Media
Title:  Leica “Chase”
Credits:  Nicholas Kalikow, Director

Cameron Trejo, Producer

58B BRANDED CONTENT & ENTERTAINMENT FOR 
0N-INE 'I-M
 7IDE0 � S06ND - SING-E ENTRY M0RE 
T)AN ��� SEC0NDS

2. Award: SILVER AWARD
Entrant: True Story Films
Advertiser:  NASA & ASU School of Earth and Space 

Exploration
Title:  PSYCHE “Journey to Metal World”
Credits:  Cary Truelick, Director

Katelyn Fukayama, Producer
Rob Beadle, Post/Animation Supervisor
Lee Ann Cone, Editor
Copper Post, Post Production
Manny Rios, 3D Animation
AMP Studios, Sound Design

3. Award: SILVER AWARD
Entrant: University of Phoenix
Advertiser: University of Phoenix
Title:  UOPX Alumnus Hugo Medina
$redits�  +eff  1reston
 71
 &xecutive $reative 

Director
Doug Golden, Sr. Director, Multimedia
Mike Jones, Director
Christine De Luca, Sr. Producer
Alex Mitchell, Director of Photography
Chris Duncan, Editor
Rob Beadle, Colorist
Abbott Miller, Sound Design
Steve Ouimette, Music Composition
Mark Deyer, Director, Social Media
Amy Ortega, Sr. Manager, Content 
Production & Strategy
Diana Adams, Social Media Campaign 
Manager

Branded Content & Entertainment
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1.

3.

58% // Travel Costa Mesa Split Decisions Brand Video http://k20.51f.myftpupload.com/tcm/videos/tcm-video.html

2.

4.

1. Award: BRONZE AWARD
Entrant: The James Agency
Advertiser: Travel Costa Mesa
Title:  Travel Costa Mesa Branded Video
Credits:  Adam Hansen, Senior Copywriter

Shane Tang, Creative Director

2. Award: BRONZE AWARD
Entrant: Quantum Leap Productions, Inc.
Advertiser: Ithaca Children’s Garden
Title:  Ithaca Children’s Garden
Credits:  William Davis, Producer

William Davis, Director
William Davis, Director of Photography
William Davis, Editor
Jacob Mroczek, Sound and 2nd Camera

�� BRANDED C0NTENT � ENTERTAINMENT ƀ 
N0N-BR0ADCAST

3. Award: SILVER AWARD
Entrant: VIZTEK Studios
Advertiser: Los Angeles Clippers
Title:  Team Entrance Video
Credits:  Wesley Galvin, Partner

Nat Galvin, Partner
Sisco Estrada, Creative Director
Daniel Casados, Executive Producer
Chris Cunanan, Executive Producer
Roman Arrola, Director
Freddy Duarte, Director of Production
Brad Dunn, Assistant Camera

4. Award: BRONZE AWARD
Entrant: True Story Films
Advertiser: Arizona State University Athletics
Title:  ASU Basketball “Here We Come”
Credits:  Cary Truelick, Director

Rob Beadle, Director
Sam Woosley, Photography
Copper Post, Post Production
Manny 3ios
 7isual &ff ects
Jesse Stormer, 3D
AMP Studios, Sound Design
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1.�� IN-T)EATRE C0MMERCIA-S 0R S-IDES

1. Award: BRONZE AWARD
Entrant: ANDERSON Advertising
Advertiser: Oregano’s Pizza Bistro
Title:  Let’s All Go to Oregano’s
Credits:  Aaron Castiglione, Creative Director

Justin Gagen, Motion Graphics & Video 
Editor
Dustin Perrotti, Art Director
Laurie SantaLucia, Account Director
Taryn Brandel, Account Coordinator
Arlyn Stotts, Copywriter & Voice Talent

67 PUBLIC SERVICE RADIO

2. Award: SILVER AWARD
Entrant: Zion & Zion
Advertiser: Donate Life Arizona
Title:  Pho
Credits:  Doug Anderson, Writer

Ken Spera, Creative Director
Holly Dill, Account Director
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2.

2.1.�2C INTEGRATED AD7ERTISING CAMPAIGNS - 
C0NS6MER CAMPAIGN--0CA-

1. Award: GOLD AWARD
Entrant: Grand Canyon Education
Advertiser: Grand Canyon University
Title:  GCU Feel The Thunder Campaign
Credits:  Chad Wilson, Creative Director

Kristin Fisher, Art Director
Kyle Dreher, Illustrator & Motion Graphics/
Animation
Brandon Sullivan, Photographer
Keith McCord, Sr. Graphic Designer
Jake Jackson, Videographer & Editor
Gina Sandoz, Videographer
Aaron Stanley, Videographer
Scott McDonald, Videographer

2. Award: GOLD AWARD
Entrant: HAPI
Advertiser:  Scottsdale Tourism and Events 

Department
Title:  Old Town Scottsdale Rebrand
Credits:  Jason Hackett, Creative Director / 

Copywriter
Mike Vera, Art Director
Chris Crosby, Art Director
Sydni Alaniz, Art Director
Danny Stoeller, Director of Strategy and 
Account Supervision

Cross Platform

UTRGV
FEB. 7 @ 7 PM

DELAWARE ST.
NOV. 1O @ 7 PM

CHICAGO ST.
JAN. 17 @ 7 PM

JACKSONVILLE
NOV. 12 @ 7 PM

UMKC
JAN. 19 @ 7 PM

BOISE ST.
DEC. 1 @ 7 PM

NEW MEXICO ST.
FEB. 9 @ 7 PM

MVSU
DEC. 22 @ 7 PM

CALIFORNIA BAPTIST
FEB. 21 @ 7 PM

MSUB (EXHIB.)
OCT. 30 @ 7 PM

UTAH VALLEY
JAN. 3 @ 6 PM

EASTERN NM
FEB. 27 @ 7 PM

SEATTLE U
JAN. 5 @ 6 PM

CSU BAKERSFIELD
MAR. 2 @ 7 PM 

ARKANSAS ST.
NOV. 16 @ 7 PM

#GCUheartofPHX

Tickets. Schedules. Scores. GCULopes.com Find your purpose at GCU.eduFind your purpose at Find your purpose at 

Please visit gculopes.com for a complete schedule. GCU, while reserving its lawful rights in light of its Christian mission, is committed to maintaining an academic environment that is free from unlawful discrimination. Further detail on GCU’s Non-Discrimination policies can be found at gcu.edu/titleIX ©2018 Grand Canyon University.  18ATH0725

BASKETBALL 2018-19 HOME SCHEDULE
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2.

1. Award: GOLD AWARD
Entrant: LaneTerralever
Advertiser:  Arizona Center for Nature Conservation
Title:  Bugs. Big Bugs!
$redits�  *an #arry
 $hief $reative Oť  cer

Matt Sicko, Vice President, Creative 
Director
Ben Bonnan, Vice President, Creative 
Director
Keith Nielsen, Senior Production Artist
Christina Nguyen, Executive Producer
Ben Tsai, Vice President, Account Director
Kacie Vehon, Project Manager
Raj Dubey, Senior Director of 
Development & Infrastructure
Bob Carey, Photographer
Carsten Steinhausen, Retouch Artist
Linda Carey, Executive Producer
Mara Margaillan, Line Producer
Adnan Muhammad, Developer

2. Award: GOLD AWARD
Entrant: OH Partners
Advertiser:  Arizona Lottery
Title:  Fast Play Integrated Campaign
$redits�  Matt Moore
 $hief $reative Oť  cer

Ken Phox, Creative Director
Adam Garcia, Senior Art Director
Sam Lowy, Copywriter
Cristian Hernandez, Junior Designer
Claudia Santana, Production Artist
Dawn Kemmer, Account Director
Chelsea Smeland, Senior Account 
Executive
Noelle Hobaica, Account Coordinator
Ronda Parker, Senior Producer
Ron Sussman, Editor
Nichole Kizer, Color
AE Media, Sound Design
Megan Conner, Senior Public Relations 
Executive

Something is buzzing at the Phoenix Zoo. And it’s big. Really big. Bugs. BIG BUGS! 

The Zoo’s latest can’t-miss animatronic exhibit. Twenty-one gigantic bugs that you 

really need to see to believe, encounters with real live bugs and tons of activities for 

the entire family. For tickets and bug-loads more information, visit phoenixzoo.org.

OCT 27 - APR 28

Something is buzzing at the Phoenix Zoo. And it’s big. Really big. Bugs. BIG BUGS! 

The Zoo’s latest can’t-miss animatronic exhibit. Twenty-one gigantic bugs that you 

really need to see to believe, encounters with real live bugs and tons of activities for 

the entire family. For tickets and bug-loads more information, visit phoenixzoo.org.

OCT 27 - APR 28



64 2019 AMERICAN ADVERTISING AWARDS

1.

3.Sun Devil 
Football 2018 
ad campaign

72C
Consumer 
Campaign
Local consumer ad campaign 
using more than one medium 
that appears in just one 
market (DMA)

Managing Director
Jill Andrews

Senior Associate Athletic Director
Becky Parke

Associate Athletic Director Digital 
Media and Communications
Kate Janczewski

Senior Director, Design
Lindsay Kinkade

Art Director
Danielle Knotts

Photographer
Blair Bunting

Assistant Design Director
Justin Crabtree

Designers
Tim Struck
Jason Guy

2.

1. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser� #arroX )ealth � 8ealth 3aŦ  e
Title:  There’s No Way to Lose
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Sydney Crabtree, Designer
Danita Collazo, Senior Producer
Melinda Langdon, Brand Supervisor
Melissa Pozniak, Project Manager
Travis Turley, Senior Editor
Tyler Packard, Senior Videographer

2. Award: GOLD AWARD
Entrant: Zion & Zion
Advertiser:  Pita Jungle
Title:  Love Birds
Credits:  Ken Spera, Creative Director

Doug Anderson, Writer
Holly Dill, Account Director
Rich Carhuayo, Editor

3. Award: SILVER AWARD
Entrant: Arizona State University
Advertiser:  ASU Enterprise Marketing Hub
Title:  Sun Devil Football 2018 Ad Campaign
Credits:  Jill Andrews, Managing Director

Becky Parke, Senior Associate Athletic 
Director
Kate Janczewski, Associate 
Athletic Director Digital Media and 
Communications
Lindsay Kinkade, Senior Director, Design
Danielle Knotts, Art Director
Blair Bunting, Photographer
Justin Crabtree, Assistant Design Director
Tim Struck, Graphic Designer
Jason Guy, Graphic Designer
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1.

3.

2.1. Award: SILVER AWARD
Entrant: Zion & Zion
Advertiser:  True View
Title:  True View Campaign
Credits:  Tori Hauser, Art Director

Doug Anderson, Writer

�2D INTEGRATED AD7ERTISING CAMPAIGNS - 
C0NS6MER CAMPAIGN-NATI0NA-

2. Award: GOLD AWARD
Entrant: AWE Collective
Advertiser:  Zia Records
Title:  Zombie Month
Credits:  Ty James Largo, Creative Director

Shelby Rinke, Designer, Illustrator
Miles McDermott, Designer

3. Award: GOLD AWARD
Entrant: Off  Madison Ave
Advertiser�  Ari[ona Oť  ce of 5ourism
Title:  National Parks Service Campaign
Credits:  Dan Shewmaker, Senior Art Director

Hannah Heisler, Graphic Designer
Ashely Duncan, Production Artist
Sara Arnold, Senior Copywriter
Steven Miller, Account Manager
Sam Allen, Account Executive

4. Award: GOLD AWARD
Entrant: University of Phoenix
Advertiser:  University of Phoenix
Title:  Changing the System
Credits:  Claudia Provenico, Associate Creative 

Director
Chris Balter, Associate Creative Director
Liz Magura, Associate Creative Director
Dante Dimabuyu, Sr. Art Director
Nick Esquer, Copywriter
Bebo Hajec, Copywriter
David Matteson, Sr. Designer
Shadi Mirza, Sr. Copywriter
Dominic Patrick, Sr. Web Designer
+eff  1reston
 71
 &xecutive $reative 
Director
180LA, Agency of Record

4.

39
NAT-0004313  |  CTS/Aug Start Date  |  FINAL July 18, 2018Prospect Paid Social Carousel  |  Single Proof Point: Course Length

You are not a typical student. We are not a typical university.

Flexible courses you take one at a time

Lisa B.  |  MSN/MHA, 2014

So you can focus on mastering each skill

Lisa B.  |  MSN/MHA, 2014

While leaving time for what matters

Lisa B.  |  MSN/MHA, 2014

Serving working adults since 1976

WORKING ADULTS,
WELCOME HOME.

5
NAT-0004313  |  CTS/Aug Start Date  |  FINAL July 18, 2018EDU Homepage Hero

DESKTOP MOBILE

70
NAT-0004313  |  CTS/Aug Start Date  |  FINAL July 18, 2018IA (KTM) Social  |  Status Posts

You can earn a degree without sacrificing what’s important to you. Share 
your tips for making time for the ones you love.

Lisa B.  |  MSN/MHA, 2014

Option 2 (Static)

Education is something worth fighting for. Tell us about a hurdle you had to 
overcome in pursuit of your degree.

Victoria S.  |  BS/COM, 2010

Option 1 (Static)

IA (KTM) Gmail

ADVERTISER: phoenix.edu

SUBJECT: Keep fighting for it

DESCRIPTION: 

HEADLINE: Change your future

CONTENT: 

CTA: 

Big things can happen when you refuse to back down — 
your degree is one of them. Don’t stop now.

Big things can happen when you refuse to back down — 
your degree is one of them. Don’t stop now.

Change your future

YOUR NEXT CLASS STARTS: AUGUST 14

Amy W.  |  BSHS/Family and Child Services, 2018
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4.

3.

2.

mountainshadows

tiltedkiltpub text #hastags

22 Likes

Learn More

Sponsored

11:11

Experience refined amenities and timeless comforts 
in the heart of Paradise Valley.

PA R A D I S E  VA L L E Y,  A Z

Y O U R  S U I T E

E N J O Y

20% OFF

72D // Mountain Shadows Campaign // Overview

Mountain Shadows is a $100 million resort in Paradise Valley, 

Arizona that was unveiled in April 2017. The original hospitality 

concept opened in 1959 and soon became synonymous with 

Southwest luxury. Completely rebuilt on the same property, the 

new Mountain Shadows is stylish, sleek and modern, while paying 

homage to its iconic namesake.

In 2018, we conducted the resort’s first lifestyle photo and video 

shoot in decades. We captured all of the property’s outlets to create 

a narrative throughout the grounds and surrounding area. However, 

the assets can also be parsed out in a way that allows them to 

stand alone in one-off tactics or executions. Beyond the video and 

photography, we translated the results into print, digital and 

other media. We also built a set of interconnected Facebook 

Canvas ads that allowed users to create their ideal day on the 

property, jumping between ad units to create an immersive 

choose-your-own-adventure experience.

http://k20.51f.myftpupload.com/mountain-shadows/videos/landing-01.html http://k20.51f.myftpupload.com/mountain-shadows/videos/mountain-shadows-echo-video.html

http://k20.51f.myftpupload.com/mountain-shadows/ 
videos/ms-teaser-video.html

1. Award: BRONZE AWARD
Entrant: The James Agency
Advertiser:  Mountain Shadows
Title:  Mountain Shadows Campaign
Credits:  Hallie Bolonkin, Production Manager

Jamie Britton, Director of Brand 
Development
Darren Simoes, Art Director
Adam Hansen, Senior Copywriter
Shane Tang, Creative Director

�� INTEGRATED BRAND IDENTITY CAMPAIGN - -0CA- 
0R REGI0NA-�NATI0NA-

2. Award: GOLD AWARD
Entrant: EME Design Studio
Advertiser� #oxha $off ee )ouse
Title:  Boxha Branding
Credits:  Ana Ruiz, Art Director, Illustrator, Designer

Joel Martinez, Creative Director

3. Award: GOLD AWARD
Entrant: EME Design Studio
Advertiser: Curadero
Title:  Curadero
Credits:  Andrea Portillo, Art Director, Illustrator, 

Designer
Joel Martinez, Creative Director

4. Award: GOLD AWARD
Entrant: EME Design Studio
Advertiser: Wondor
Title:  Wondor
Credits:  Francisco Arrieta, Art Director, Designer

Joel Martinez, Creative Director
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3.

2.

18in2018 Logo

18in2018 LeaveBehind 8in2018 Print Ad

18in2018 Collateral

18in2018 Web Banners18in2018 Landing Page

18in2018 Augmented Reality Video

L O G O

M E D I A  PA S S

I C O N S

B U S I N E S S  C A R D

1. Award: GOLD AWARD
Entrant: Matter Films
Advertiser: Matter Films
Title:  Matter Brand
Credits:  Veda Nagpurkar, Art Director/Designer

Jose Duran, Illustrator
Felix Armenta, Creative Director
Matt Moore
 $hief $reative Oť  cer

2. Award: GOLD AWARD
Entrant: RIESTER
Advertiser: Citizens Clean Elections Commission
Title:  CCEC “18in2018” Campaign
$redits�  5om Ortega
 $hief $reative Oť  cer

Alan 1erLel
 $hief %igital Oť  cer
Benjamin Dveirin, Associate Creative 
Director
Christina Borrego, Director of PR and 
Multi-Cultural Relations
Aaron Smitthipong, Director, Digital
Bernadette Smith, Content and User 
Experience Strategist
Andrew Enzweiler, Motion Designer
Aaron Cain, Digital Art Director
Azalia Felipe, Senior Designer
Liz Rogers, Copywriter
Amy Delaney, Copywriter
Samara Byrne, Sr. Content Producer
Bill Robbins, Print Producer and Art Buyer
Hayley Shanks, Social Media Manager
Greg Trotter, Senior Digital Designer
Ryan Wheelock, Senior Project Manager
MP Media, Production
Lauren Lee, Muralist

3. Award: SILVER AWARD
Entrant: VIZTEK Studios
Advertiser: Penguin Air & Plumbing
Title:  Branding & Collateral
Credits:  Wesley Galvin, Partner

Nat Galvin, Partner
Sisco Estrada, Creative Director
Brian Hostetler, Assistant Creative Director
Wade Rusk, Executive Producer
Will Hallett, Executive Producer
Melissa Cisneros, Producer
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DAZZLE DRY  INTEGRATED BRAND IDENTITY CAMPAIGN—LOCAL OR REGIONAL/NATIONAL [10 OF 10]

DAZZLE DRY  INTEGRATED BRAND IDENTITY CAMPAIGN—LOCAL OR REGIONAL/NATIONAL [6 OF 10]

DAZZLE DRY  INTEGRATED BRAND IDENTITY CAMPAIGN—LOCAL OR REGIONAL/NATIONAL [4 OF 10]

INTEGRATED BRAND IDENTITY CAMPAIGN—LOCAL OR REGIONAL/NATIONAL [2 OF 10]

1. Award: BRONZE AWARD
Entrant: Moses Inc
Advertiser: Dazzle Dry
Title:  Dazzle Dry
Credits:  Louie Moses, Executive Creative Director

Albert Barroso, Associate Creative Director
Matt Fischer, Creative Director
Katie Bravo, Copywriter
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Join us as we commemorate the 10th anniversary 
of Phoenix Design Week by recalling the past
and foretelling the future. Let’s explore other realms, 
influences and stimuli so that we may ascend 
beyond design while elevating our community.  

The Phoenix Design Week Beyond Design Conference 
features provocative keynote speakers, interactive 
panels and workshops to assist you on your unique 
creative journey. 

Satisfy your curiosity at PHXDW.COM

Phoenix Design Week is a nonprofit event originally founded in 2009 by Lost Creative 
and is now wholly owned and presented by AIGA Arizona, a 502(c)(3) organization.

3116 S. Mill Avenue, Suite 499
Tempe, AZ 85282

Interested in becoming a sponsor? Visit phxdw.com for more information.

CONFERENCE SPEAKERS INCLUDE
PHOENIX DESIGN WEEK

Founder, 
Draplin Design Co.

Co-founder, 
UnderConsideration

Primary Brand Strategist, 
Branding Chicks

Principal Designer, 
The Walt Disney Company

AARON DRAPLIN NAKITA POPE

ARMIN VIT STEVE THOMPSON

MISS OUT ON EARLY BIRD CONFERENCE TICKETS?
Redeem thyself. Advanced tickets are 25% off and on sale now.
Prices go up July 2, 2018 so get ’em while they’re hot.

MADE POSSIBLE BY OUR GENEROUS SPONSORS

CONFERENCE: OCT 6–7 WEEKLY EVENTS: OCT 5–12

More speakers at phxdw.com/speakers

ADDRESS FPO

STAMP 
FPO

YOUR DESIGN FUTURE FORETOLD
T E N . F I V E  —  T E N . T W E L V E

�� INTEGRATED BRANDED C0NTENT CAMPAIGN ƀ 
-0CA- 0R REGI0NA-�NATI0NA-

1. Award: GOLD AWARD
Entrant: AIGA Arizona
Advertiser: AIGA Arizona
Title:  Phoenix Design Week 2018
Credits:  Jenn Monroy, Phoenix Design Week 

Director
Hanna Norris, Phoenix Design Week 
Project Manager
Matt Adams, Phoenix Design Week Web 
and Community Events Director
Kathy Morgan, Phoenix Design Week Best 
of 2018 Coordinator
J. Jason Smith, Creative Director, Magnetry
Taylor Schlaback, Senior Art Director, 
Magnetry
Ruben Jauregui, Senior Art Director, 
Magnetry
Danny Upshaw, Motion Designer, Magnetry
Katie Sutton, Designer, Magnetry
Sean Johnson, Developer, Magnetry
Justin Kaminsky, Motion Design Intern, 
Magnetry
Jason Camiolo, Video Sound, Original 
Score, Audio Engine
Kyle Larkin, AIGA Arizona President
Kris Corter / Sarah Hough / Daniel 
Sagradraca, Communications and Social 
Media Coordinators
Beth Cochran / Breanne Prager, Public 
Relations, WiredPR
Nicole Matt, Business Development, Prisma
Amy Pierson, Sales Executive, Prisma
Amy Robinson, AIGA Arizona Vice 
President
Brian Stevens, Phoenix Design Week 
Logistics Coordinator
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3.

CITY OF PHOENIX  T2050 - INTEGRATED MEDIA PUBLIC SERVICE CAMPAIGN [1 OF 9]

CITY OF PHOENIX  T2050 - INTEGRATED MEDIA PUBLIC SERVICE CAMPAIGN [7 OF 9]

T2050 - INTEGRATED MEDIA PUBLIC SERVICE CAMPAIGN [9 OF 9]

�� 0N-INE�INTERACTI7E CAMPAIGN

1. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser� #arroX )ealth � 8ealth 3aŦ  e
Title:  There’s No Way to Lose
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Sydney Crabtree, Designer
Danita Collazo, Senior Producer
Melinda Langdon, Brand Supervisor
Melissa Pozniak, Project Manager
Travis Turley, Senior Editor
Tyler Packard, Senior Videographer

76 INTEGRATED MEDIA PUBLIC SERVICE CAMPAIGN

2. Award: GOLD AWARD
Entrant: Moses Inc
Advertiser: City of Phoenix
Title:  T2050
Credits:  Louie Moses, Executive Creative Director

Albert Barroso, Associate Creative Director
Matt Fischer, Creative Director
Katie Bravo, Copywriter
Overlap Interactive, Development

3. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser: Chrysalis
Title:  No Excuse for Domestic Violence
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Randy Heil, Senior Designer
Mallory Miranda, Brand Supervisor
-auren $off man
 1roKect Supervisor
Katie Fischer, Senior Channel Strategist
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2.

VALLEY METRO  INTEGRATED MEDIA PUBLIC SERVICE CAMPAIGN [1 OF 6]

1. Award: SILVER AWARD
Entrant: Off  Madison Ave
Advertiser: Maricopa Association of Governments
Title:  Don’t Trash AZ
Credits:  Dan Shewmaker, Senior Art Director

Sara Arnold, Senior Copywriter
Hannah Heisler, Graphic Designer
Kat Menze, Digital Art Director
Ashley Duncan, Production Artist

2. Award: BRONZE AWARD
Entrant: Moses Inc
Advertiser: Valley Metro
Title:  Suns - Talking Stick Resort Arena
Credits:  Louie Moses, Executive Creative Director

Matt Fischer, Creative Director
Albert Barroso, Associate Creative Director
Katie Bravo, Copywriter

3. Award: BRONZE AWARD
Entrant: Zion & Zion
Advertiser: Donate Life Arizona
Title:  Pho
Credits:  Doug Anderson, Writer

Ken Spera, Creative Director
Holly Dill, Account Director

VALLEY METRO  INTEGRATED MEDIA PUBLIC SERVICE CAMPAIGN [2 OF 6]

VALLEY METRO  INTEGRATED MEDIA PUBLIC SERVICE CAMPAIGN [3 OF 6]VALLEY METRO  INTEGRATED MEDIA PUBLIC SERVICE CAMPAIGN [5 OF 6]
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Ingenious
Innovative and ever-evolving by design, SpotRx is on the forefront  
of a revolution. We are leading the way by delivering a smart 
solution to the typical drugstore model. This is a game changer for 
the young—and the young at heart. A perfect storm for forward-
thinking consumers who want more, who crave the most progressive, 
smart and edgy ways for going about their daily lives. Beyond a 
trend, we have tapped into the deepest desires of contemporary 
consumers to bring leading edge tech and services to the masses. 
Because we’re not going to do things the way previous generations 
have. We are going to rock the pharmacy boat until we create a 
tsunami big enough to take over the world.

Exciting

Modern

Di�erent

Slick

Disruptor

Urban

“This is so  
freaking cool!”

4.

ELEMENTS OF ADVERTISING - COPYWRITING [9 OF 10]

79 COPYWRITING

1. Award: GOLD AWARD
Entrant: Moses Inc
Advertiser: Dazzle Dry
Title:  Dazzle Dry
Credits:  Louie Moses, Executive Creative Director

Albert Barroso, Associate Creative Director
Matt Fischer, Creative Director
Katie Bravo, Copywriter

2. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser: Chrysalis
Title:  No Excuse for Domestic Violence
Credits:  Scott Murray, GCD

Julie Shanahan, ACD
Greg King, ACD
Randy Heil, Senior Designer
Mallory Miranda, Brand Supervisor
-auren $off man
 1roKect Supervisor
Katie Fischer, Senior Channel Strategist

3. Award: SILVER AWARD
Entrant: Commit Agency
Advertiser: MedAvail Technologies
Title:  Spot Rx Branding
Credits:  Heidi Anderson, Senior Copywriter

Lanny Ward, Creative Director

4. Award: BRONZE AWARD
Entrant: ANDERSON Advertising
Advertiser: Desert Federal Credit Union
Title:  School’s Out Super Bowl Spot
Credits:  Aaron Castiglione, Creative Director

Arlyn Stotts, Copywriter
Dustin Perrotti, Art Director
Justin Gagen, Art Director
Adrianna Dalpiaz, Vice President, Account 
Services
Laurie SantaLucia, Account Director
Laura Girard, Director of Media Services
Bob Giammarco, Executive Producer
Ze’ev Waismann, Director
Mic Waugh, Director of Photography

Elements of Advertising
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ELEMENTS OF ADVERTISING - VISUAL_LOGO DESIGN [1 OF 2]
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OPEN ROADS  ELEMENTS OF ADVERTISING - VISUAL_LOGO DESIGN [2 OF 2]

NORTH POLE EXPERIENCE  KLAUSWERKS - ELEMENTS OF ADVERTISING_LOGO DESIGN [2 OF 2]

OASIS DISPENSARY  ELEMENTS OF ADVERTISING - LOGO DESIGN [1 OF 3]

OASIS DISPENSARY  ELEMENTS OF ADVERTISING - LOGO DESIGN [2 OF 3]

NORTH POLE EXPERIENCE  KLAUSWERKS - ELEMENTS OF ADVERTISING_LOGO DESIGN [1 OF 2]

ONLINE VIDEO

1. Award: BRONZE AWARD
Entrant: Moses Inc
Advertiser: Pinal County
Title:  Pinal County
Credits:  Louie Moses, Executive Creative Director 

Matt Fischer, Creative Director
Katie Bravo, Copywriter
Willan House, Video Production

80 LOGO DESIGN

2. Award: SILVER AWARD
Entrant: Moses Inc
Advertiser: North Pole Experience
Title:  Klauswerks
Credits:  Louie Moses, Executive Creative Director 

Matt Fischer, Creative Director
Albert Barroso, Associate Creative Director

3. Award: SILVER AWARD
Entrant: Moses Inc
Advertiser: Oasis Dispensary
Title:  Oasis Dispensary
Credits:  Louie Moses, Executive Creative Director

Albert Barroso, Associate Creative Director
Matt Fischer, Creative Director

4. Award: SILVER AWARD
Entrant: Moses Inc
Advertiser: Bearfoot Theory
Title:  Open Roads Festival
Credits:  Louie Moses, Executive Creative Director

Matt Fischer, Creative Director
Katie Bravo, Copywriter
Albert Barroso, Associate Creative Director
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Loft + Manor builds custom commercial furnishings. We translated their 

clean, modern design sensibilities and commitment to quality into a mark 

that captures their unique aesthetics. Abstract shapes and negative 

space recreate the company’s initials through the same balance of 

thoughtfulness and simplicity found in every piece of their furniture.

4.

3.

80 // Loft + Manor Logo

Loft + Manor builds custom commercial furnishings. We translated their 

clean, modern design sensibilities and commitment to quality into a mark 

that captures their unique aesthetics. Abstract shapes and negative 

space recreate the company’s initials through the same balance of 

thoughtfulness and simplicity found in every piece of their furniture.

The well-established consignment stores My Sister’s Attic, My Sister’s Closet, and Well Suited were ready 
for a new look to reflect their clean, current style that’s kept them thriving for 27 years. Each logo consists 
of a representative icon, containing three diagonal stripes to create an overall cohesive brand.

The well-established consignment stores My Sister’s Attic, My Sister’s Closet, and Well Suited were ready 
for a new look to reflect their clean, current style that’s kept them thriving for 27 years. Each logo consists 
of a representative icon, containing three diagonal stripes to create an overall cohesive brand.

1. Award: SILVER AWARD
Entrant: ReThinc Advertising
Advertiser: Eco Chic Consignment
Title:  My Sister’s Attic
Credits:  Marisa Fugleberg, Graphic Designer

Erin Redd, Design Director
Jordon Roberts, Creative Director
Stephanie Olsen, Account Director

2. Award: SILVER AWARD
Entrant: ReThinc Advertising
Advertiser: Eco Chic Consignment
Title:  My Sister’s Closet
Credits:  Marisa Fugleberg, Graphic Designer

Erin Redd, Design Director
Jordon Roberts, Creative Director
Stephanie Olsen, Account Director

3. Award: BRONZE AWARD
Entrant: BIG YAM, The Parsons Agency
Advertiser: ForeBatten Foundation
Title:  ForeBatten Foundation
Credits:  Shanley Jue, Creative Direction

Katie Ely, Graphic Design
Shakira Morgan, Account Direction

4. Award: BRONZE AWARD
Entrant: The James Agency
Advertiser: Loft + Manor
Title:  Loft + Manor - Logo
Credits:  Shane Tang, Creative Director

Darren Simoes, Art Director
Jamie Britton, Director of Brand 
Development
Adam Hansen, Senior Copywriter

80 // Loft + Manor Logo // Applications

Website Hang Tags

2.
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3.

4.

2.

Dinner at Five is a play that delves into the comedic territory of two long-married couples as
their friendly banter turns to tossing around the idea of becoming swingers. This illustration
represents the flirting with that idea in the juxtaposition of seating positions and what’s really
going on behind the couch.

1. Award: BRONZE AWARD
Entrant: Zion & Zion
Advertiser: Anticus
Title:  Anticus Logo
Credits:  Keila Dezeeuw, Designer

Ken Spera, Creative Director
Laryssa Simpson, Account Manager

�2A I--6STRATI0N - SING-E

2. Award: GOLD AWARD
Entrant: LAVIDGE
Advertiser: LAVIDGE
Title:  LAVIDGE Work Smart Illustration
$redits�  #ob $ase *llustrator�$hief $reative Oť  cer

Sandra Torre, CFO

3. Award: GOLD AWARD
Entrant: OH Partners
Advertiser: OH Partners
Title:  OH Partners Founders Day Chalk Wall
$redits�  Matt Moore
 $hief $reative Oť  cer

Felix Armenta, Assistant Creative Director
Ivan Galaz, Art Director
Jose Duran, Graphic Designer/Illustrator
Jaimie Beazer, Graphic Designer
Jose Ruvalcaba, Graphic Designer
Alex Mayes, Project Manager

4. Award: SILVER AWARD
Entrant: ReThinc Advertising
Advertiser: Tempe Center for the Arts
Title:  Dinner at Five
Credits:  Jordon Roberts, Creative Director

Erin Redd, Design Director
Stephanie Olsen, Account Director
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2.

3.

4.

1. Award: SILVER AWARD
Entrant: VIZTEK Studios
Advertiser: Penguin Air & Plumbing
Title:  Waddles Concept Art
Credits:  Wesley Galvin, Partner

Nat Galvin, Partner
Sisco Estrada, Creative Director
Wade Rusk, Executive Producer
Will Hallet, Executive Producer

�2B I--6STRATI0N - SERIES

2. Award: GOLD AWARD
Entrant: Off  Madison Ave
Advertiser� Ari[ona Oť  ce of 5ourism
Title:  National Parks Services Poster Campaign
Credits:  Dan Shewmaker, Senior Art Director

Hannah Heisler, Graphic Designer

3. Award: SILVER AWARD
Entrant: AWE Collective
Advertiser: Iselle
Title:  Iselle
Credits:  Ty James Largo, Creative Director

Shelby Rinke, Illustrator

��D STI-- P)0T0GRAP)Y - CAMPAIGN

4. Award: GOLD AWARD
Entrant: BIG YAM, The Parsons Agency
Advertiser: Parsons Xtreme Golf
Title:  PXG Apparel Photoshoot
Credits:  Shanley Jue, Creative Direction

Geo Vieira, Art Direction
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1.

2.

3.1. Award: GOLD AWARD
Entrant: LaneTerralever
Advertiser: Arizona Center for Nature Conservation
Title:  Bugs. Big Bugs! Photography
$redits�  *an #arry
 $hief $reative Oť  cer

Ben Bonnan, Vice President, Creative 
Director
Matt Sicko, Vice President, Creative 
Director
Christina Nguyen, Executive Producer
Ben Tsai, Vice President, Account Director
Lauren Karmann, Account Manager
Bob Carey, Photographer
Carsten Steinhausen, Retouch Artist
Linda Carey, Executive Producer
Mara Margaillan, Line Producer

2. Award: SILVER AWARD
Entrant: LaneTerralever
Advertiser: Golden Entertainment, Inc.
Title:  Top of the World Photography
$redits�  *an #arry
 $hief $reative Oť  cer

Ben Bonnan, Vice President, Creative 
Director
Christina Nguyen, Executive Producer
Tessa Hudson, Art Director
Jessica Quint, Associate Producer
KJ Jaramillo, Group Account Director
Paul Ross Jones, Photographer
Gavin McGregor, First Assist

3. Award: SILVER AWARD
Entrant: OH Partners
Advertiser: Arizona Department of Health Services
Title:  Getting Out
$redits�  Matt Moore
 $hief $reative Oť  cer

Frank Ippolito, Senior Creative Director
Veda Nagpurkar, Art Director
Brandon Sullivan, Photographer
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��A ART DIRECTI0N - SING-E

1. Award: GOLD AWARD
Entrant: ANDERSON Advertising
Advertiser: Desert Federal Credit Union
Title:  School’s Out Super Bowl Spot
Credits:  Aaron Castiglione, Creative Director

Arlyn Stotts, Copywriter
Dustin Perrotti, Art Director
Justin Gagen, Art Director
Adrianna Dalpiaz, Vice President, Account 
Services
Laurie SantaLucia, Account Director
Laura Girard, Director of Media Services
Bob Giammarco, Executive Producer
Ze’ev Waismann, Director
Mic Waugh, Director of Photography

2. Award: GOLD AWARD
Entrant: OH Partners
Advertiser: Gila River Hotels and Casinos
Title:  Fantasy Map
$redits�  Matt Moore
 $hief $reative Oť  cer

Clay James, Creative Director
Megan Golab, Art Director
WeMonster, Post-production

3. Award: SILVER AWARD
Entrant: OH Partners
Advertiser: Southwest Human Development
Title:  Little Free Libraries
$redits�  Matt Moore
 $hief $reative Oť  cer

Veda Nagpurkar, Art Director
Sam Lowy, Copywriter
Michael Rausch, Production Manager - 
MATTER Films
Gerry Kubek, Account Supervisor
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3.

2.

3.3.

1. Award: BRONZE AWARD
Entrant: OH Partners
Advertiser: Arizona Lottery
Title:  Capitol Museum Gives Back Exhibit
$redits�  Matt Moore
 $hief $reative Oť  cer

Ken Phox, Creative Director
Adam Garcia, Senior Art Director
Sam Lowy, Copywriter
Cristian Hernandez, Junior Designer
Claudia Santana, Production Artist
Dawn Kemmer, Account Director
Chelsea Smeland, Senior Account 
Executive
Noelle Hobaica, Account Coordinator
Scotty Cummings, Project Manager
Megan Conner, Senior Public Relations 
Executive

��B ART DIRECTI0N - CAMPAIGN

2. Award: SILVER AWARD
Entrant: OH Partners
Advertiser: FlapJacked
Title:  Flavor of the Month
$redits�  Matt Moore
 $hief $reative Oť  cer

Felix Armenta, Assistant Creative Director
Ivan Galaz, Art Director
Jose Duran, Graphic Designer/Illustrator
Sebastian Obando, Project Manager

3. Award: BRONZE AWARD
Entrant: Zion & Zion
Advertiser: True View
Title:  True View Campaign
Credits:  Tori Hauser, Art Director

Doug Anderson, Writer
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2.

��A CINEMAT0GRAP)Y - SING-E

1. Award: GOLD AWARD
Entrant: Matter Films
Advertiser: Lifestyle Development Co
Title:  Cabo Del Sol Brand Film
Credits:  Brandon Barnard, Director

Kyle Gilbert, Assistant Director
Kyle Gilbert, Producer
Brandon Barnard, DP
Brandon Barnard, Editor
Nikki Kizer, Color
Jason Camiolo, Audio

2. Award: SILVER AWARD
Entrant: ANDERSON Advertising
Advertiser: Desert Federal Credit Union
Title:  School’s Out Super Bowl Spot
Credits:  Aaron Castiglione, Creative Director

Arlyn Stotts, Copywriter
Dustin Perrotti, Art Director
Justin Gagen, Art Director
Adrianna Dalpiaz, Vice President, Account 
Services
Laurie SantaLucia, Account Director
Laura Girard, Director of Media Services
Bob Giammarco, Executive Producer
Ze’ev Waismann, Director
Mic Waugh, Director of Photography
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2.

3.

1. Award: SILVER AWARD
Entrant: LaneTerralever
Advertiser: Lufthansa Aviation Training USA, Inc.
Title:  A New Flight Path
$redits�  *an #arry
 $hief $reative Oť  cer

Ben Bonnan, Vice President, Creative 
Director
Christina Nguyen, Executive Producer
Diana Martinez, Copywriter
Jamie Abbruscato, Group Account 
Director
Riley Thompson, Project Manager
Gabriela Marrama, Junior Content 
Marketing Coordinator
RJ Collins, Director
Nico Aguilar, Cinematographer
Jon Wang, First Assist Camera
Bryan Smaller, Colorist

2. Award: BRONZE AWARD
Entrant: BIG YAM, The Parsons Agency
Advertiser: Parsons Xtreme Golf
Title:  GEN2 Irons
Credits:  Shanley Jue, Creative Direction

Gary Ludolph, Art Direction
Josh Schweser, Art Direction
Bob Parsons, Script/VO
Fabio Apelbaum, Post Production
Brian Huddleston, Account Direction

3. Award: BRONZE AWARD
Entrant: Matter Films
Advertiser: The Heavy Pedal
Title:  Heavy Pedal - Downtown
Credits:  Brandon Barnard, Director

Kyle Gilbert, Assistant Director
Michael Rausch, Producer
Brandon Barnard, DP
Michael Rausch, Editor
Nikki Kizer, Color
Matter Films, Production and Audio
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1.

3.2. ONLINE VIDEO ONLINE VIDEO ONLINE VIDEO

��B CINEMAT0GRAP)Y - CAMPAIGN

1. Award: BRONZE AWARD
Entrant: Moses Inc
Advertiser: Pinal County
Title:  Pinal County
Credits:  Louie Moses, Executive Creative Director

Matt Fischer, Creative Director
Katie Bravo, Copywriter
Willan House, Video Production

86A ANIMATION, SPECIAL EFFECTS OR MOTION 
GRAP)ICS - ANIMATI0N
 SPECIA- E''ECTS 0R M0TI0N 
GRAPHICS

2. Award: GOLD AWARD
Entrant: Le Debut Animation
Advertiser: Bookroo.com
Title:  Bookroo - Raising Readers
Credits:  Blake Johnson, Creative Director

Mike Mercer, Art Director

3. Award: SILVER AWARD
Entrant: Copper Post
Advertiser: ASU Basketball
Title:  “Here We Come”
Credits:  Rob Beadle, VFX Supervisor/Editor/

Colorist
LeeAnn Cone, Assistant Editor
Jesse Stormer, 3D/Compositor
Emmanuel Rios, 3D/Compositor
True Story Films, Production
AMP Studios AZ, Sound Design
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2.

3.

1. Award: BRONZE AWARD
Entrant: VIZTEK Studios
Advertiser: Penguin Air & Plumbing
Title:  Does Your AC Make Snow?
Credits:  Wesley Galvin, Partner

Nat Galvin, Partner
Sisco Estrada, Creative Director
Wade Rusk, Executive Producer
Will Hallet, Producer
Melissa Cisneros, Producer
Dianna Bayles, Producer

2. Award: BRONZE AWARD
Entrant: VIZTEK Studios
Advertiser: Penguin Air & Plumbing
Title:  Downtown Penguin
Credits:  Wesley Galvin, Partner

Nat Galvin, Partner
Sisco Estrada, Creative Director
Wade Rusk, Executive Producer
Will Hallett, Executive Producer
Melissa Cisneros, Producer
Dianna Bayles, Producer

3. Award: BRONZE AWARD
Entrant: VIZTEK Studios
Advertiser: Milwaukee Brewers
Title:  Stadium Graphics Package
Credits:  Wesley Galvin, Founder

Nat Galvin, Partner
Sisco Estrada, Creative Director
David Mayzis, Assistant Creative Director
Deron Anderson, Executive Producer
Dianna Bayles, Producer
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3.

2.

86B ANIMATION, SPECIAL EFFECTS OR MOTION 
GRAP)ICS - CGI

1. Award: GOLD AWARD
Entrant: Copper Post
Advertiser: ASU Athletics
Title:  “Stomp the Bus”
Credits:  Rob Beadle, Director/VFX Supervisor

Jesse Stormer, Lead 3D/Compositor
Emmanuel Rios, 3D/Compositor
True Story Films, Production
AMP Studios AZ, Sound Design

2. Award: BRONZE AWARD
Entrant: VIZTEK Studios
Advertiser: Penguin Air & Plumbing
Title:  Waddles the Penguin
Credits:  Wesley Galvin, Partner

Nat Galvin, Partner
Sisco Estrada, Creative Director
Wade Rusk, Executive Producer
Will Hallett, Executive Producer

�� - 7IDE0 EDITING

3. Award: SILVER AWARD
Entrant: Copper Post
Advertiser: ASU Basketball
Title:  “Here We Come”
Credits:  Rob Beadle, VFX Supervisor/Editor/

Colorist
LeeAnn Cone, Assistant Editor
Jesse Stormer, 3D/Compositor
Emmanuel Rios, 3D/Compositor
True Story Films, Production
AMP Studios AZ, Sound Design
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2.

1. Award: BRONZE AWARD
Entrant: Matter Films
Advertiser: The Heavy Pedal
Title:  Heavy Pedal - Downtown
Credits:  Brandon Barnard, Director

Kyle Gilbert, Assistant Director
Michael Rausch, Producer
Brandon Barnard, DP
Michael Rausch, Editor
Nikki Kizer, Color
Matter Films, Audio

��B M6SIC - M6SIC 8IT) -YRICS

2. Award: SILVER AWARD
Entrant: ANDERSON Advertising
Advertiser: Oregano’s Pizza Bistro
Title:  Let’s All Go to Oregano’s
Credits:  Aaron Castiglione, Creative Director

Justin Gagen, Motion Graphics & Video 
Editor
Dustin Perrotti, Art Director
Laurie SantaLucia, Account Director
Taryn Brandel, Account Coordinator
Arlyn Stotts, Copywriter & Voice Talent

3. Award: SILVER AWARD
Entrant: OH Partners
Advertiser: Arizona Lottery
Title:  $215 Million Cash Explosion
$redits�  Matt Moore
 $hief $reative Oť  cer

Sam Lowy, Copywriter
Ken Phox, Creative Director
Dawn Kemmer, Account Director
Chelsea Smeland, Senior Account 
Executive
Noelle Hobaica, Account Coordinator
Ronda Parker, Senior Producer
AE Media, Sound Design
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89 VOICEOVER TALENT

1. Award: GOLD AWARD
Entrant: ANDERSON Advertising
Advertiser: Oregano’s Pizza Bistro
Title:  Eat Big
Credits:  Aaron Castiglione, Creative Director

Laurie SantaLucia, Account Director
Taryn Brandel, Account Coordinator
Mikaela Wolf, Digital Media Specialist
Arlyn Stotts, Copywriter & Voice Talent

2. Award: BRONZE AWARD
Entrant: Zion & Zion
Advertiser: Pita Jungle
Title:  Love Letter
Credits:  Doug Anderson, Writer

Ken Spera, Creative Director
Jennifer Spangler, Account Director
Joel David Maurice, Voice Over Talent

��A S06ND DESIGN - SING-E

3. Award: GOLD AWARD
Entrant: Zion & Zion
Advertiser: Donate Life Arizona
Title:  Pho
Credits:  Doug Anderson, Writer

Ken Spera, Creative Director
Holly Dill, Account Director
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1.

2.

3.1. Award: SILVER AWARD
Entrant: ANDERSON Advertising
Advertiser: Desert Federal Credit Union
Title:  School’s Out Super Bowl Spot
Credits:  Aaron Castiglione, Creative Director

Arlyn Stotts, Copywriter
Dustin Perrotti, Art Director
Justin Gagen, Art Director
Adrianna Dalpiaz, Vice President, Account 
Services
Laurie SantaLucia, Account Director
Laura Girard, Director of Media Services
Bob Giammarco, Executive Producer
Ze’ev Waismann, Director
Mic Waugh, Director of Photography

2. Award: BRONZE AWARD
Entrant: Off  Madison Ave
Advertiser: Maricopa Association of Governments
Title:  Don’t Trash AZ TV
Credits:  Dan Shewmaker, Senior Art Director

Sara Arnold, Senior Copywriter
Hannah Heisler, Graphic Designer
Kat Menze, Digital Art Director
Frame 144, Video Production

92 RESPONSIVE DESIGN

3. Award: GOLD AWARD
Entrant: FACTOR1
Advertiser: Corporate Interior Systems
Title:  Corporate Interior Systems
Credits:  Matt Adams, Creative Director

Stephanie Lauderback, Senior Designer
Melanie Patterson, Lead Developer
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1.

3.

1. Award: BRONZE AWARD
Entrant: ReThinc Advertising
Advertiser: JetClosing
Title:  JetClosing Responsive Website
Credits:  Erin Redd, Designer & Developer

Stephanie Olsen, Account Director

94 AUGMENTED REALITY

2. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser: Boeing
Title:  Boeing 787-10 First Delivery
Credits:  Ben Ursu, Director of Digital Technology

Justin Allen, Associate Director, 
Experience Design
Kandice Kwan, Account Director

3. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser: Facebook
Title:  Facebook Artist in Residence
Credits:  Ben Ursu, Director of Digital Technology

Justin Allen, Associate Director, 
Experience Design
Kandice Kwan, Account Director
Dan Cronin, 3D Graphics Designer

2.
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2.

Customers earn points every time they make purchases 
at Tate's Auto Group locations. These points are 
calculated at point of sale and accessed by our 
application through the CDK API. Points can be 
redeemed for rewards in the application and shipped 
right to the customers door. These rewards can be edited 
by Tate's employees through the MyAuto360 admin 
application. 

LOYALTY PROGRAM

The MyAuto360 application allows a user to select a date 
on a responsive Material Design date-picker. The user can 
choose to schedule an appointment at one of the four 
Tate's Auto Group locations -  with scheduling times only 
becoming available when bays at the dealership become 
available. This information is entered by Tate's technicians 
and sent in real-time by integrating with the CDK API. For 
the scheduling portion of this application we had to use a 
SOAP architecture which added complexity as the rest 
the apps API calls use a RESTful API calls.  

The customer can choose whether they are:
- Waiting for the vehicle 
- Their contact information including the option for text 
communication
- Additional details for the appointment

Scheduling Appointment API

When a vehicle is detected upon signing up - or if a customer adds a 
new vehicle we ask them to provide their VIN. That VIN is checked at 
more than 30 different vehicle manufacturers so our customer can 
rest assured they have accurate and real-time recall notices. 

Recall Checks

The user can get directions to any of Tate's four locations 
using the included Google Maps API.

locations

The application uses a custom 3D flip menu that 
translates from full desktop all the way down to mobile.

3d menu

Messages are sent in real time when a user completes 
various actions throughout the MyAuto360 application.  
The user receives messages when they:
- Sign up for the application, 
- Claim rewards through the loyalty program,
- When their reward has shipped,
- When the predictive algorithm alerts them for servicing
- When there is a recall on their vehicle

Messaging System

The user is notified using push notifications when their 
reward has shipped and when they have recalls on their 
vehicle. Also the app will send customized notifications 
for personalized vehicle and service offers.

push notifications

The MyAuto360 Application uses an advanced predictive 
algorithm to calculate when it's time for a customer to 
receive services on their vehicle.

The Algorithm will check to see if the customer has had 
their vehicle serviced at a Tate's location and get their 
miles at that time. When a customer has a second 
appointment we calculate the amount of time that has 
passed since the first appointment to find how many 
miles the customer drives per day, month and year.

If a customer has never been to a Tate's location we 
prompt them to enter their miles every couple weeks and 
gather the estimate that way. In this way we can 
recommend services such as oil changes, tire rotations 
and manufacturer recommended maintenance. The user 
can see in-app how close they are to their next service 
using a progression bar. When it fills up they are notified 
to schedule an appointment.

Predictive Algorithm

The user can get directions to any of Tate's four locations 

The application uses a custom 3D flip menu that 
translates from full desktop all the way down to mobile.

The MyAuto360 Application uses an advanced predictive 
algorithm to calculate when it's time for a customer to 
receive services on their vehicle.

The Algorithm will check to see if the customer has had 
their vehicle serviced at a Tate's location and get their 
miles at that time. When a customer has a second 
appointment we calculate the amount of time that has 
passed since the first appointment to find how many 
miles the customer drives per day, month and year.

If a customer has never been to a Tate's location we 
prompt them to enter their miles every couple weeks and 
gather the estimate that way. In this way we can 
recommend services such as oil changes, tire rotations 
and manufacturer recommended maintenance. The user 
can see in-app how close they are to their next service 
using a progression bar. When it fills up they are notified 
to schedule an appointment.

Messages are sent in real time when a user completes 
various actions throughout the MyAuto360 application.  

- Claim rewards through the loyalty program,

- When the predictive algorithm alerts them for servicing

Messaging System

The user is notified using push notifications when their 
reward has shipped and when they have recalls on their 
vehicle. Also the app will send customized notifications 

push notifications

1.1. Award: GOLD AWARD
Entrant: R&R Partners
Advertiser: Anheuser-Busch
Title:  Mango Michelada AR Game
Credits:  Matt Mason, Partner, Chief Strategist

Ben Ursu, Director of Digital Technology
Justin Allen, Associate Director, 
Experience Design
Nicole Snarr, Digital Producer

97 DATA DRIVEN MEDIA

2. Award: GOLD AWARD
Entrant: DigitalWire360
Advertiser: Tate’s Auto Group
Title:  MyAuto360 App
Credits:  Logan Fetter, UI/UX Engineer

Chris Bardsley, Lead Software Architect
Amy Packard Berry, Consumer Experience 
Director
Natalie Maitland, Project Director
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1. 3Easy 
Ways
To
Subscribe

WELCOME
TO 
THE 
FAMILY

COME BY

CLICK

222 E. Monroe St. 
Phoenix, AZ 85004

ArizonaTheatre.org

602-256-6995
CALL

Did you know?

Our company has the 
largest subscriber base 
of any performing arts 
organization in all of 

Arizona. 

Welcome!

YOUR 
STAGE 
AWAITS

Arizona Theatre Company 
is Arizona’s only fully 
professional theatre 

produced by and for Arizonans. 
We tell stories composed by 
our community and share these 
narratives at our stages in Tucson
and Phoenix. 

We are dedicated to cultivation of 
culture and the arts. We achieve our 
mission though our designation 
as a non-pro�t, membership as a  
blue-star theatre, and continuous 
education programs. Our education 
is open and available for teens, 
students, artist apprenticeships, 
residence programs, and veterans. 

When we are not putting on a hand-
crafted production, ATC is out in the 
valley with ATC O�-Script. In all that 
we do, we want to create a space that 
brings together artists and audience. 

By subscribing to ATC you 
support our continued mission 
to enrich all those interested 

in the art of live. Subscriptions give 
our audience access to our diverse 
stages, artistic director discussions, 
and of course, the best seats in the 
house. 

Our subscriptions are �exible and 
accessible. With o�erings like lost 
ticket insurance, seating upgrades 
and ticket exchanges, you never 
have to worry about committing 
too far out to a show.

Our audience is an essential part of 
ATC. With every production we seek 
to delight, inspire, and entertain 
the artist in all of us. Join us for the 
rest of the season by purchasing a 
subscription today. 

Your stage awaits.

Subscriptions with the Arizona 
Theatre Company allow you to 
be a part the arts all season long!

6-Play Subscription: Enjoy the full 
season with our 6-play subscription. 
Select the seats, dates, and times 
that work best with your schedule. 
This subscription gives you access 
to numerous perks including early 
access to add-on productions, seating 
upgrades, and more. 

Mini Subscription: Can’t join us for the 
full season? No problem, our mini 
subscriptions still gives you access to a 
number of the perks found in a 6-play 
subscription, like lost ticket insurance. 

Flex Passes: Enjoy the season your 
way. Flex passes get you the best 
seats, locked-in pricing, and of course 
flexibility. Contact our box office to 
purchase!

A R I Z O N A  T H E A T R E  C O M P A N Y  

Y O U  C A N  T A K E  A  L O O K  A T  O U R  F U L L  L I S T  O F  S U B S C R I P T I O N S  O N  O U R  W E B S I T E 
A R I Z O N A T H E A T R E . O R G  O R  D R O P  U S  A  L I N E  A T  ( 6 0 2 )  2 5 6 . 6 9 9 5 .

B E N E F I TS  O F  B E I N G  A  S U B S C R I B E R  I N C L U D E :

- And much more! 

 

EN C O R E! EN C O R E! On behalf of Arizona Theatre Company, our cast and our crew, we invite you join 
our next production. With every show ATC produces, we curate and craft top-notch theatre experiences. 
Guarantee yourself the best seat in the house for the rest of the season by becoming a subscriber. We have 
numerous subscription offerings tailored to help you get the most out of each show!

- Meet our Artistic Director after our shows
- Experience prologues, where we discuss 
  production insights
- Best seats in the house all season long

- Lost ticket insurance
- Seat upgrades
- And much more!

S T E V E , 
Y O U R  S T A G E  A W A I T S 

ENCORE! ENCORE! NONPROFIT ORG
US POSTAGE PAID 
ARIZONA THEATRE 

COMPANY

THREE EASY WAYS TO SUBSCRIBE:

PO BOX 619
PHOENIX, AZ 85001-0619

COME BY | 222 E. Monroe St. Phoenix, AZ 85004
CLICK  | ArizonaTheatre.org
CALL | 602-256-6995

 

On behalf of Arizona Theatre Company, our cast and 
our crew, we thank you for experiencing our show 
and invite you to join us all season long. Guarantee 
yourself the best seat in the house for the rest of the 
season by becoming a subscriber.

BENEFITS OF BEING A SUBSCRIBER INCLUDE:

- Meet our Artistic Director after our shows

- Experience prologues, where we discuss 

   production insights

- Best seats in the house all season long

- Lost ticket insurance

- Seat upgrades

- And much more!

Student Cross-Platform 

 S21 CONSUMER CAMPAIGN

1. Award: BRONZE AWARD
Entrant: AdWorks
Educational
Institution: Arizona State University
Title:  ATC: Your Stage Awaits
Credits:  Salvador Huerta, Account Manager 

Kaylie Volpe, Strategy
Chelsea Nark, Art Director/Strategist 
Kevin Ho, Art Director
Taylor Scheetz, Copywriter

S22B INTEGRATED BRAND IDENTITY CAMPAIGN - 
CAMPAIGN

2. Award: SILVER AWARD
Entrant: AdWorks
Educational
Institution: Arizona State University
Title:  UTI Campaign: Pick Your Path
Credits:  Caitlyn Brown, Creative Director 

Cayla Millar, Accounts Manager
Will Hammel, Production
Hannah Roehr, Strategy
Nathan Coady, Production
Cole Demert, Lead Strategist
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*Except that one agency.

Congratulations to all
of tonight’s winners.*
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In recognition of all the hours spent on strategy, client meetings, 
creative brainstorms, photoshoots, graphic design, copy writing 

and editing to make a perfect campaign...

...never mind. 

CONGRATS TO ALL 
THE WINNERS!

You're all viral sensations to us.
NAILED IT.

Account Services

OHPARTNERS.COM

Hi team!

We just realized we have a half page ad for the Addys book 
but unfortunately, it is due ASAP today       as it goes to print 
this afternoon.

The dims are 4.875 wide by 7.25 tall.

We could do a logo if we are strapped for time. Please let me 
know how you’d like proceed.

Sorry! And thank you!

4.875 wide by 7.25 tall

--

but unfortunately, it is due ASAP today       as it goes to print 
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Welcome Letter

On behalf of the AAF Phoenix Board of Directors, we are beyond excited to congratulate 
this year’s American Advertising Award winners and unveil the very best of our advertising 
community and the achievements of 2018.

AAF Phoenix is proud to recognize our three-part mission of Creativity, Community, and 
Collaboration during this years American Advertising Awards.

We come together once again to celebrate the vast amounts of CREATIVITY exemplifi ed by 
Phoenix’s advertising agencies, marketing teams, and media partners. We are proud of what 
our COMMUNITY has accomplished, as evident in the record-breaking amount of entries, 
sponsorships and attendance this evening.

Tonight’s event would not be possible without the COLLABORATION of so many members 
of our community and peers. A HUGE THANK YOU goes to this year’s Addy’s Chair Chelsea 
Smeland, AAF Phoenix Executive Director Justine Newland and the AAF Phoenix board 
members and volunteers for all their hard work and dedication to bring this fabulous event 
to fruition. Another huge appreciation to Sara Arnold and her team at Off  Madison Avenue 
for their countless hours and dedication for Tonight at the Addy’s and Cox Media Group for 
hosting judging weekend.

Through our core pillars of membership, sponsorship, programs, and education, AAF 
Phoenix continues to elevate to new heights of excellence. We look forward to more exciting 
accomplishments in the years to come, but tonight let’s sit back and toast to everyone’s hard 
work and stellar campaigns of 2018!

Cheers!

AMY PACKARD BERRY
PRESIDENT, AAF PHX
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Winning night? See you at the bar.

Tough night? See you at the bar.

Cheers to all of tonight’s entrants and winners.



2019 Addy Awards     |     Phoenix art museum2019 Addy Awards     |     Phoenix art museum

Bring your winning ideas  
to life with Prisma.

Grab a pen and fill it out!

Most likely to make the most trips to the bar  ...............................................................................................................................................

Most likely to overstay their welcome on stage  ...........................................................................................................................................

Most likely to hand out their business cards to everyone  ..........................................................................................................................

Most likely to have their name mispronounced  ..........................................................................................................................................

Most likely to be live on Instagram the whole night  .....................................................................................................................................

Most likely to post the group photo they look the best in  ...........................................................................................................................

Most likely to be the print partner of your dreams  .....................................................................................................................................Prisma

Phone 602 243 5777  |  prismagraphic.com

Prisma Presents…

JudgeJudgeJudgeYou be the




